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Championship caliber All-Fill Piston

Volumetric Fillers will take on

everything you can throw at them

(liquids, creams, pastes, gels) and

just keep on pumping. If you are

looking for the best in single, dual

or multi-piston fillers, here they are,

products of 37 years of All-Fill

leadership. Call us at 866-ALL-FILL,

or see us at www.all-fill.com

418 Creamery Way  •  Exton, PA 19341

All-Fill Model 305

Single Nozzle Piston Filler

with Direct Product Feed

All-Fill Model 505

Single Nozzle Piston Filler

All-Fill Model 325

Dual Piston Filler

All-Fill Series 1500 

Automatic, Multiple Piston, In-Line Volumetric 

Piston Filling Systems

®

All-Fill Model 305
Single Nozzle Piston Filler
with Hopper
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28 Blister-packing system speeds PEZ production
PEZ Candy, Inc. dispenses with manual equipment to custom-design a highly automated blister
machine with specialized infeed and pick-and-place systems.

34 Absorbent pad prevents ‘fowl’ leaks in chicken tray-packs
Boyer’s Food Markets believes an ounce of prevention is worth a pound of cure, so adds thirsty pads to
PET containers to protect consumers from accidental leaks of hot grease or juices from precooked
meats, such as rotisserie chicken.

36 Tide rises with fresh, new detergent, shrink-labeled cap 
Procter & Gamble’s launch of Tide with Febreze Freshness laundry detergent includes bottles with
new, predecorated, sleeve-labeled caps that provide more billboard graphics. 

38 Pouch machine yields a harvest of liquid foods
A horizontal rotary fill/seal pouching machine at Harvest Pak Foods hot-fills processed liquid foods
with ease into standup and pillow-style pouches at speeds up to 100 per minute.

42 Richmond revs up ‘ice cream lollies’ with new shrink wrapper
A recently opened, high-volume ice cream plant in the U.K. shrink-wraps cartons of many favorite ice
cream pop brands on a durable new system said to save on heat energy and downtime.

46 Packaging Summit makes its move
Co-locating with the Packaging Services Expo, the new Packaging Containers & Materials Expo and
the new Packaging Summit conference program open in Chicago, May 16 to 18, at the Donald E.
Stephens Convention Center.

48 Multidimensional gift packs from Gallo
Featuring large film windows, some that wrap around two panel sides, luxurious gift cartons from
E.& J. Gallo showcase bottles of brandy and liqueur and value-added premiums with splendrous,
offset-printed graphics with satin-like backgrounds.

features new technology
22 Smart Packaging:

Solutions pour forth for beverages
Intelligent packaging enhances consumers’ experiences
with today’s beverages.
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RFID market growth forecast
Driven by demand as well as new laws, the RFID
market is predicted to grow to $26.9 billion by 2015.
In 2005, 1.8 billion tags were sold. 
www.packagingdigest.com/info/RFID0206 

White paper resource center opens
Visit the new resource center on our website. Or,
upload your white papers at   
www.packagingdigest.com/upload

Related Reed Business Information websites
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• Innovative Labeling Applications

• Anti-Counterfeit Technology

• Covert and Overt Security Offerings

• Unique Spectral Effects

quality_service_innovation_design3 0 0 1  S t a t e  R o a d ,  C r o y d o n ,  P A 1 9 0 2 1 _ P:800.630.2413_www.gilbrethusa.com

• Project Management

• Project Engineering

• Complex Project Solutions

• Unparalleled Quality and Service

We take partnership to a new level, providing the ultimate personalized service. Your personal service representative will be 
there for you anytime to provide samples, place and track orders and handle any and all special requests. We strive for consistent
reliable relationships that help take your product to the marketplace on time and with the highest quality in the business. 
Gilbreth invented the shrink market 40 years ago, and we continue to reinvent it for today's premier packaging.
Let us provide you with a free quote. Call: 800.630.2413

Gilbreth is a leader in innovative shrink labeling: full body heat shrinkable 
film labels, wrap around labels and tamper evident packaging.

The Full Body Shrink.
We make even your most challenging projects come to life.
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High SpeedHigh Speed

With 20/20 Hindsight®

you can...
• Increase OEE and eliminate 

production downtime
• Quickly identify the root cause of 

packaging and production issues
• Point camera and walk away... 

replay issues in slow motion
• Get an instant return on your investment
• Store over 48 hours of video
• Reduce change-over time and increase 

line speed
• Improve operator training and 

shift-to-shift communication
• Share video with vendors and 

reduce product defects
• Multi-Camera Systems, Infrared 

cameras, Borescopes, other options 
also available

High Speed
The Leader in 
High Speed Video...

Records over
2,000 fps

Call 703-698-5520
for a FREE Trial
or visit us at 

www.2020HindSight.com
E-mail:
contact_us@monitoringtech.com
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Electric Linear Actuators...

Our comprehensive range of ball screw, lead screw and 

belt driven linear actuators are designed to deliver higher 

performance motion control in advanced automation 

equipment. Options include clean room compatible, dust 

protected, and corrosion resistant versions. Festo electric 

linear actuators are also offered in configurations as complete 

single or multi-axis motion controlled systems.  

Complete single axis solutions include actuator, coupling, 

motor, mounting flange, controller, and drive. Multi-axis 

systems incorporating up to 16 axes per controller and an 

optimized combination of electric and pneumatic components

can be designed, assembled, and tested to meet your 

requirements...from concept to completion.

Complete Axis 
Solutions

Multi-Axis
Systems

Festo Corporation

Call: 1.800.99.FESTO

Fax: 1.800.96.FESTO

info@festo-usa.com

www.festo.com/us/ELA

Ball Screw, Lead Screw and 
Belt Driven Linear Actuators

Comprehensive!

DGE-ZR-RF
Belt Driven with 

Recirculating Roller Bearing Guide

• High speed precision motion

• High repeatability of +/- 0.100 mm

• Dynamic load capacity up to 0.6 kN

• Moment load capacity up to 600 Nm

• Maximum speed: 10 m/s

Visit:  www.festo.com/us/DGE

SLTE
Lead Screw Driven with Integrated Motor

and Recirculating Ball Bearing Guide

• Quiet, smooth precision motion

• High repeatability of +/- 0.050 mm

• Dynamic load capacity up to 7 N

• Moment load capacity up to 12.6 Nm

• Maximum speed: 210 mm/s

Visit:  www.festo.com/us/SLTE

Custom Solutions
Electric Linear Actuators

Designed and Built to Your Specifications

Options include:

• Integrated linear motor

• Class 10 clean room compliance

• Custom machining

• Corrosion/dust resistance

Visit:  www.festo.com/us/ASD

Multi-Axis Systems
Integrated Electric & Pneumatic Systems

Designed and Built to Your Specifications

Services include:

• Conceptualization and Analysis

• Design and Engineering

• Assembly and Documentation

• Validation and Packaging

Visit:  www.festo.com/us/ASD

SLME
Ball Screw Driven with 

Recirculating Ball Bearing Guide

• Positioning accuracy to 0.060 mm

• High repeatability of +/- 0.005 mm

• Dynamic load capacity up to 27 kN

•  Moment load capacity up to 1410 Nm

• Maximum speed: 1.05 m/s

Visit:  www.festo.com/us/SLME

DGE-SP-KF
Ball Screw Driven with 

Recirculating Ball Bearing Guide

• High repeatability precision motion

• High repeatability of +/- 0.020 mm

• Dynamic load capacity up to 1.5 kN

• Moment load capacity up to 910 Nm

• Maximum speed: 1.2 m/s

Visit:  www.festo.com/us/DGE

DMES
Lead Screw Driven with 

Recirculating Ball Bearing Guide

• Quiet, smooth precision motion

• High repeatability of +/- 0.050 mm

• Dynamic load capacity up to 4.3 kN

• Moment load capacity up to 330 Nm

• Maximum speed: 50 mm/s

Visit:  www.festo.com/us/DMES
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Mountain Dew MDX kicks into high gear
with energized bottle

Pepsico’s Mountain Dew hopes to bridge the gap between energy
drinks and soda with the launch of a new energy soda it calls MDX.
Pioneering a new category of energy sodas, MDX features the citrus
flavor of Mountain Dew with a “power pack” of energy ingredients,
including Ginseng, Guarana, Taurine and D-Ribose, all said to provide
a high level of energy. MDX hit stores nationwide in November.The
launch of the new product, in regular and sugar-free varieties, also
marks the debut of a custom, single-serve, 14-oz polyethylene
terephthalate bottle.The exclusive packaging, believed to be molded
by Ball Corp. (www.ball.com), which is the name stamped on the
clear bottle’s footed base, is convenient and portable and features a
reclosable twist-cap in silver polypropylene. An easy-to-grip bottle, the
container also highlights the cool, neon-green color of the beverage
inside. A revved-up metallic film label, printed in black, green, red and
silver, accentuates the slick theme, which is reminiscent of auto racing.

“Mountain Dew helped create the energy category, and MDX is
the next logical step in our evolution,” says Katie Lacey, vp-marketing,
carbonated soft drinks, for Pepsi-Cola North America, Purchase, NY.
“Consumers are increasingly looking for energy—witness the
explosion of energy drinks—there is a great opportunity for an entirely
new category. MDX satisfies the consumer who is looking for a boost
of energy but refuses to sacrifice taste and refreshment.” An MDX ad
campaign kicked off with the debut of a national TV commercial
during the 2005 World Series.
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Ice-cream cans
eliminate

the ‘King Tut look’
Keeping new SheerBliss™ ultra-super-premium, all-natural ice cream

fresh, serving-after-serving, are beautifully decorated, steel-anodized
cans that eliminate freezer burn and make this gourmet dessert hostess-
gift-ready. Introduced by SheerBliss Ice Cream, LLC, Hallandale, FL, in
July, SheerBliss features unique, Pomegranate-based flavors and is the
first ice cream to use steel-can packaging on a national basis, relates
company president Gary A. Barron. “Since we were making the highest-
quality ice-cream product, we wanted to protect its integrity. By using a
metal can, we can ensure the longevity of the ice cream,” he explains.
“Longevity for ice-cream eaters is until you go back the second time.
Most folks who buy a carton of ice cream will eat half of it and then throw
the rest in the freezer. But when they go back and open the carton, the
ice cream has freezer burn, so it has shrunk down and it’s gummy in
appearance. We have dubbed this the ‘King Tut look.’ But with a can,
because it is not porous, the quality of the ice cream is maintained
between servings.”

Barron says that he and colleagues Siroos Asbaghi, Sean Cavandi
and Ron Prupis selected SheerBliss’s all-natural ingredients to appeal to
a wide consumer base. Four of the line’s seven canned varieties
capitalize on what Barron calls the “anti-oxidant movement,” using 100-
percent pomegranate juice from POM Wonderful® as a main ingredient.
In addition, the ice cream contains no corn-syrup solids, egg yolks,
preservatives or artificial colorings or flavors, and is kosher-certified.

The ice cream is available in a 16-oz can, soon to be joined by a 27-
oz size.The company also offers chocolate-covered pomegranate ice-
cream bars in a single-bar carton and in a 3-pack.The unique, ice-cream
cans are supplied by several manufacturers, including Allstate Can
Corp. (www.allstatecan.com), which prints the can body and lid using
four-color-process litho printing.The can’s elegant, upscale graphics
were designed by the four SheerBliss partners in color schemes chosen
to distinguish each flavor. All cans begin with a light-beige background
and use the SheerBliss logo prominently on the front and embossed on
the can lid. A band of color at the bottom of each can corresponds to
colors used in illustrations of pomegranates, coffee beans and chocolate
chunks that are used on the front of the can, depending upon the flavor.
“The artwork is extraordinary,” says Barron. ”

SheerBliss is being copacked at East and West coast facilities, and is
being sold in more than 500 stores in the tri-state New York area and in
California around Los Angeles.The 16-oz size retails for a suggested
price of $5.99 per can.

Drinkable breath
freshener is convenient
for ‘close calls’ 

Designed for “the devilish, garlic-and-
onion-loving, coffee-drinking, cigarette-puffing,
beer-drinking, party animal” in everyone, new
Close Call™ drinkable breath freshener in a
handy, discrete, 1.69-oz “flask” is said to
eliminate, rather than mask, bad breath odors
with just a swish and a swallow. “Close Call is
clinically proven to eliminate the smell of
tobacco smoke, onion, garlic, coffee and other
strong odors from your breath,” says Barbara
Longchamp, vp, marketing for Tasker
Beverage Corp., Danbury, CT, the developer
and marketer of the product. “Close Call’s
innovative, alcohol-free formula is a
technological breakthrough that allows copper
sulfate, a known safe and effective
disinfectant, to be suspended in a drinkable
liquid for the first time.”

Available in select bars, convenience
stores and drugstores, and via Tasker’s
website, www.myclosecall.com, Close Call is
the result of 15 years of scientific
development, Longchamp says. She adds that
while its active ingredient, copper sulfate, is
not entirely new to the breath freshener
industry, in its drinkable form, it provides
“unprecedented” reach to bad breath bacteria
in the throat and upper respiratory tract.

Unprecedented, as well, is its primary
packaging—a two-serving-sized, black
polyethylene terephthalate bottle with a
vibrantly printed shrink-band label, designed by
Wilkes Creative. The bottle, supplied by
multiple sources in North America and offshore,   

was
designed for
convenience and portability.
“It fits nicely into purses and pockets for our
on-the-go consumers,” says Longchamp.

Graphics for the clever label, converted by
H&N Packaging (www.hnpack.com), play on
the double entendre signified by the product
name. “Close Call can mean ‘kissing close,’ as
well as ‘Whew, I didn’t get caught smoking
that cigar,’” says Longchamp. On the bottle’s
front panel, a deep-blue background carries a
halo symbol, that represents “the sweet,
charming, kissable, lovable me, which is the
result of using this product.” The back panel, in
fiery red, carries a devil-horn illustration to
depict the user’s state-of-breath before
consuming the product.

Targeted primarily at socially active young
adults, the citrus-flavored liquid breath
freshener is marketed as a cure for
hangovers, as well. Longchamp says that
retailers, which are selling the product for
$2.99 per bottle, have responded positively to
the new product. “Retailers are always looking
for new products to interest their customers,”
she says. “Close Call can provide them with
incremental impulse sales with good margins
and penny profit.”
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But times change, and so does technology. And that’s where our SmartLase® laser coder comes in. It

delivers crisp, clean codes with none of the mess, maintenance, or hassle of continuous ink jet coders. Of

course, SmartLase coders are built with all the reliability you expect from MARKEM, for greater uptime

and lower operating costs. Learn more at www.markem.us/smartlase, or call us at 866-263-4644.

O L D

CONTINUOUS INK JET CODING
• messy inks and toxic solvents
• prints that smudge and are easily removed
• high maintenance and unplanned downtime
• complex setup with little flexibility

SMARTLASE® LASER CODING
• clean and safe operation with no consumables

• immediate, crisp and permanent codes
• reliable and productive; little or no maintenance
• simple operation and ease of integration

Continuous ink jet coding was a good idea at the time.

N E WV S .

Now, there’s toothpaste that foams
Ofresh foaming toothpaste has been introduced in the Pacific

Rim. A regional market leader there, Ofresh chose a unique
package for the unusual product and tops it with Airspray’s
(www.airspray.net) instant-foam-dispensing technology.
Researched and developed in the U.S., the product represents a
new concept in oral hygiene and dental care, and is marketed as
a multiuse product (teeth cleaning, breath freshener and denture
cleaning). BCF International, the agent for Ofresh, has
introduced the brand in Asia, initially in Hong Kong, in leading
retail chains, including Watsons, Circle K and UNY.

In mature categories such as toothpaste, consumers have
responded well to the introduction of instant-foam variants.
Airspray’s one-touch mechanical polypropylene pump used with
the new foaming oral hygiene toothpaste foams is based on the
supplier’s mini foamer often used to top small bottles and used
in professional dental care applications, such as professional
fluoride treatments. Ofresh may be the first foaming product in
dental care. Available in 25-, 50- and 100-mL high-density
polyethylene bottles, the tooth foam comes in Regular,
Sensitive and Kids versions.

High-tech syringes
boost flu vaccines
in Russia

An innovative sterile syringe for flu
vaccine bound for Russia will be supplied
in the next five years by Gerresheimer
Group GmbH (www.gerresheimer.com).
A contract signed in Moscow with the
Russian
pharmaceutical
company NPO
Petrovac Pharm calls
for RTF® (ready to fill)
syringe systems with
rigid needles,
produced in
Gerresheimer’s
pharmaSystems Div.
by Bünder Glas.

With prefillable,
disposable syringes,
Gerresheimer sees a
key growth market
particularly for sterile,
all-glass syringes. NPO Petrovax Pharm,
which cooperates technologically and
scientifically in the field of influenza
protection with European pharmaceutical
companies, will reportedly use the
syringes for a new generation of flu
vaccines for which it is said to be
commissioning a plant near Moscow.The
syringes, filled with a precise vaccination
dose, are to be marketed in Russia itself
and in other areas of the CIS
(Commonwealth of Independent States).

The RTF syringes are regarded as
some of the most advanced and
accordingly are achieving strong growth.
On delivery, the syringes are prepared in
accordance with all the relevant
pharmacy standards and therefore are
ready to fill. Processes such as
siliconization, preassembly and
sterilization are carried out by the system
manufacturer in advance.

For the Russian market, the syringes
feature a new needle system called RNS
(Rigid Needle Shield), which replaces
conventional elastic rubber covers often
used with needles.The shield
incorporates a plastic overcap that helps
reduce the risk of injury.
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949-388-6371
5753-G Santa Ana Canyon Road 

#306 • Anaheim, California 92807

Shrink Tunnels, Conveyors 
and Steam Generators

New Shrink Labeler —
”Silver Bullet”

www.nafm.com

Shrink Labelers and Shrink TunnelsShrink Labelers and Shrink Tunnels

Rotary Shrink Labeling
Machines
packaging rates up to 
1,800 c/min

In-line Shrink Labeling
Machines

packaging rates up to 
700 c/min
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Sara Lee Bakery Group, St.
Louis, has launched new Quick
‘n Easy™ cake batter in a
ready-to-use format.
Packaged in a 1-lb, 3.5-oz
standup, Doyn-style,
gusseted film pouch, the
premade batter comes in
Chocolate and Yellow varieties
and makes 12 cupcakes or one
layer cake. All the consumer has to
do is open the pouch, squeeze the
batter into a cake pan and spread the
batter evenly. The pouch has two cutoff
options, depending on the end product.
The user can cut across the entire top
to squeeze out the product for a layer
cake or cut off the top corner to pour
into cupcake tins. Unlike other ready-to-
bake cake kits, this one is not a dry mix
but is sold in the refrigerated section of
the supermarket, next to the cookie
dough. Only available in select test
markets (PD spotted the batter products
in a Chicago-area supermarket), the

innovative squeeze-and-bake batter
could be the first of its kind in the U.S.,
though refrigerated pour-and-bake
cake batters have been winding their
way through Europe, PD is told.
Further product and packaging
specifics are considered proprietary at
the moment, says Sara Lee, which as
of presstime, was still watching the
product’s market activity to see if it
would expand distribution.

VERSATILITY

DURABILITY

RELIABILITY

Call us today at: 201-405-0767
www.labelingsystems.com 
32 Spruce Street  •  Oakland
New Jersey  07436 • Fax: 201-405-1179
E-mail: LSI@LabelingSystems.com

A labeler that can 
stand up to the most 

aggressive demands in the 
toughest environments

24/7? ... it must be from LSI.

For over 26 years, LSI Labelers have been
designed to withstand the rigors of 24/7

operation in the toughest  environments. 

From Semi Automatic Table Tops to Custom
In-Line Systems — LSI has a solution to 

meet your pressure sensitive labeling 
needs — versatile, durable, and 

reliable labelers you 
can count on.

If ease of operation, continuous 
use and world class reliability matter 

to your business — you need the 
performance of a labeling system from LSI!
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Cool bottle delivers ‘refresh-mint’

Sleek and simple, packaging for new
Metromint® all-natural “mint water” from Soma
Beverage Co., LLC, San Francisco, is as crisp and
clear as the peppermint-infused water it holds.
Available in select stores nationwide, Metromint
was designed by husband and wife team and self-
described beveragistas™ Scott Lowe and Rio
Miura to take advantage of the natural cooling
sensation provided by mint. “Not only does
peppermint provide rapid refreshment and an
instant cooling sensation, it also provides several
all-natural benefits,” says Miura. “Mint calms the
nerves, soothes and revives the body, stimulates
the brain, energizes the senses, increases the
appetite, and aids in digestion.

“In addition, the natural menthol in Metromint
freshens the breath, and can reduce inflammation

in the nasal passages and clear congestion related to colds and allergies.”
Metromint’s ingredients comprise “pure, crystal-clear water,” says Soma, along with

mint grown in Washington State’s fertile Yakima Valley.There are no sweeteners,
calories, carbohydrates or preservatives used in the beverage.

Miura, who has experience in product and fashion design, created the recipe and
the packaging for Metromint. She tells PD that in designing the tall, slim 16.9-oz
bottle, she was attempting to convey “an urban feel that’s hip, modern and fresh.” She
adds, “My background is in jewelry design and fashion, so I am always interested in
creating something new and exciting that has never been done before.”

The bottle is made from a clear polyethylene terephthalate supplied by a
proprietary molder and is capped by a clear, breakaway, CT closure from Alcoa
Closure Systems Intl. (www.alcoa.com/csi/). The label is made from a metallized
biaxially oriented polypropylene, converted by Brook & Whittle Ltd.
(www.brookandwhittle.com). Graphics include rows of aqua-blue dots along the
left-hand side of the bottle and a stylized “m” at the top, center. A green peppermint-
leaf illustration in the middle of the label identifies the water as having a mint flavoring.

According to Miura, Metromint has received an enthusiastic response from “thirsty
kids, urban trendsetters, cubicle dwellers and soccer moms looking for quick
refreshment.” Last year, she relates, the product won one of BevNet’s Best of 2004
new product awards. Next year will see the introduction of line extensions and new
sizes. Metromint is priced from $1.29 to $2 per bottle.

Standup pouch makes baking a cake
quick ‘n easy
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Call toll free 877-486-6766 today or visit us at oeiweb.omron.com
to get your FREE copy of Omron’s “Packaging Industry Guide 
To Continuous Improvement.™”
©2005 OMRON Electronics, LLC

Call toll free 877-486-6766 today or visit us at oeiweb.omron.com 

Enjoy brighter, clearer automation solutions.
Increased visibility across the supply chain? Boosted plant productivity?

Better track and traceability? If you’re facing such demanding objectives,
it’s definitely time to tone up your production lines. And you can do that

trouble-free, by trusting a single source of automation solutions. Just
explore the diversity and breadth of Omron’s product portfolio and let
us guide your choice of advanced sensors, vision, and factory floor

control, custom-tailored for your needs. The improved visibility
translates into Continuous Improvement™ on your plant floor, arming

you with a substantial competitive advantage. Now isn’t that refreshing? 

Refreshing.

Programmable Controllers Machine Vision Temperature Controls Touchscreens/HMI Operator SafetyIndustrial Sensors Smart Sensors
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Mary Ann Falkman, Editor
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Quote from one
of our customers:
"...our Brenton case

packers are still as good today as they
were 10 years ago when they were new.
You guys build the strongest and most
reliable equipment on the market..."

Building relationships
one case at a time.

From RFID to the
‘Internet of things’ 

ye-catching, illuminated beverage containers are just one of many smart and
interactive technologies described in our Smart Packaging feature in this
issue (page 22). While these smart techniques are fun and exciting, most

smart-label attention today zeroes in on radio frequency identification.
The U.S. smart-label industry, which includes electronic article surveillance (EAS),

RFID and interactive packaging labels, is currently dominated by anti-theft EAS tags.
However, starting in 2004, a number of industry mandates—most notably from Wal-
Mart and the Department of Defense—forced consumer goods companies to utilize
RFID labels on pallet and case loads. Despite the cost of RFID labels, companies had
no choice but to comply. The increased use of RFID labels, in turn, allowed
economies of scale to bring down costs on RFID tags, which serve as the brains of
these smart labels. Standardization, along with improved manufacturing technologies,
will continue to drive down the costs of RFID labels. By 2014, RFID labels, which
were about 10 percent of total smart-label demand in 2004, will account for more
than 85 percent of the market, while the share of EAS labels will drop sharply,
according to a new study from The Freedonia Group (www.freedoniagroup.com).

Smart Labels reports that RFID labels provide several significant improvements
over bar codes in identifying objects, with information storage capacity, interfacing
with computer systems and non-line-of-sight reading among the most important. As
a result, according to the study, many observers are predicting that the widespread
deployment of RFID labels will lead to what is known as the “Internet of things.”
This massively connected network, or group of networks, will enable computers to
automatically recognize and identify everyday objects, and then track, trace, monitor,
trigger events and perform actions on those objects. At its most ambitious, the
Internet of things will create communication and interoperability among virtually all
products and individuals.

IDTechEx (www.idtechex.com) has also extensively researched the RFID industry
to highlight new trends and forecasts. According to a new report, RFID Forecasts,
Players and Opportunities 2006-2016, 600 million tags were sold in 2005 at a cost of
$1.2 billion and a total RFID cost (including tags, readers, services, etc.) of $1.85
billion. The report claims that challenges, such as tag yield versus cost, will be
resolved to grow the RFID market to almost ten times its 2006 value within the next
ten years. The number of tags delivered in 2016, however, will be more than 450
times the number sold this year. More on the IDTechEx study is available as our web
exclusive this month at www.packagingdigest.com/info/RFID0206. More white
papers on the topic, as well as many other packaging-related topics, are available
through a link on our home page, or directly at
www.packagingdigest.com/whitepapers.

E

comment
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The new FAS SPrint SidePouch Bagging System delivers new levels of speed and versatility to packaging
environments that require daily washdown procedures. This ergonomic system is uniquely designed for
efficiency, featuring a conveyor of pre-opened bags ready for immediate loading, an ample 60" load area,
and automatic bag sealing. Genuine SidePouch bags are available in a variety of materials, with features
such as reclosable zippers, resealable flaps, reinforced headers and tamper-evident perforations.

888-288-6224  |  www.autobag.com

Introducing the 
FAS SPrint SidePouch™

Bagging System

Ask About 
New Low-Cost 
Financing and 
Leasing Options

Request an ROI 
Payback Analysis

> High Productivity – High-speed Food 
Application System (FAS) packages up 
to 120 bags per minute

> User-Friendly – State-of-the-art touch 
screen controls simplify set-up and operation

> Flexible – Designed for fast and easy 
product changeovers 

> Washdown-Ready – One-touch clean-out 
mode and 90° tilt action for easy cleaning

> Dependable Operation – Rugged
construction, on-board diagnostics, and 
field-proven mechanical components 
backed by a nationwide network of 
factory-direct service engineers

Simple,
Fast and

Flexible
Food Packaging
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Our films cover your product.
Our people cover everything else.

CUSTOMER SUPPORT TEAM MANUFACTURING EXPERTISE QUALITY CERTIFICATION

[ ]IT ALL STARTS 
WHEN YOU CALL

KLÖCKNER
PENTAPLAST.
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KLÖCKNER PENTAPLAST
SHRINK SLEEVE FILMS

We’ve got you covered with a full

range of standard and high-shrink

Pentaprint® films that provide excellent

gauge uniformity and printability for

maximum shelf appeal. Our films have

been specially formulated to provide 

well-controlled shrinkage properties

and superior processing efficiencies.

With worldwide manufacturing plants

and distribution facilities, our global 

sourcing has you covered no matter

where your products are packaged.

Our people keep you covered with

their technical and manufacturing

expertise, and unsurpassed customer

service. Every order is certified to meet

quality and industry standards. With

reliable on-time delivery and continuing

technical support after the sale,

Klöckner Pentaplast gives you the 

coverage you need.

Vinyl, PETG, BAREX® Film

BAREX® is a registered trademark of BP Chemicals, Inc.

ON-TIME DELIVERY

www.kpfilms.com
540.832.3600

www.packagingdigest.com PACKAGING DIGEST FEBRUARY 2006 15

new products
spotlight

Cross-belt sorter The S-3000CB cross-belt sorter provides accurate, high-speed transportation and
sortation of items that present difficulties during traditional sortation, such as fragile products and hard-to-grip
packages. The S-3000CB’s scalable design and sortation
process can be tailored to any size facility and any type of
product or package. With individual, motor-driven, belted
carriers, the S-3000CB features gentle, horizontal item
positioning and orientation throughout the sortation process.
Carriers on the S-3000CB accelerate to match induction
speeds. Sort discharge can be optimized to a specific product
rather than averaged across a range of products Discharge is
extremely accurate, allowing for closer discharge-chute
centers and selective positioning of sorted items within a chute.
S-3000CB cross-belt sorters operate at speeds up to 472 ft/min
at just 65 dB(A). Versatile and dependable, the S-3000CB uses a nonproprietary control system for maximum
flexibility. The S-3000CB offers many induction options, from multiple, small items to longer, heavier items. It
features the ability to sort heavy items to one side of a discharge and smaller, fragile items to the other.
FKI Logistex, 877/935-4564.
www.fkilogistex.com

Conveyor A new flexible screw conveyor for bulk foods, pharmaceuticals,
dairy products and other contamination-sensitive materials meets 3-A sanitary
standards. An innovative coupling design specific to the 3-A unit, that is
positioned beyond the point at which material exits the discharge spout, virtually
eliminates the potential of contamination, while allowing quick disconnection of
the screw from the motor drive for washdown. The only moving part contacting
material is a flexible inner screw that self-centers as it rotates, providing
clearance between itself and the tube wall and creating a gentle, rolling action
said to prevent separation of blended materials.
Flexicon Corp., 888/353-9426.
www.flexicon.com

Material Handling & Conveying

Palletizers The Fuji-Ace Series of palletizers is an
efficient, high-speed alternative to standard, high-level and low-
level palletizers. Developed to meet the varying capacity
requirements of today’s production lines, the versatile Fuji-Ace
Series can palletize different sizes and weights of bags, boxes,
cans and drums at speeds up to 1,600 cycles/hr. The
palletizers are offered in many different models to fit a wide
variety of needs. The Fuji-Ace robotic palletizer can handle
different size boxes or bags simultaneously using an optional
“B” axis for automatic adjustment of handgrip width.
Additionally, all Fuji-Ace robots come equipped with four axes
to assure maximum  flexibility. The maximum payload of the
Fuji-Ace series ranges from 220 to 441 lb (minus hand weight).
American-Newlong, 317/787-9421.
www.american-newlong.com

End effector tooling Modular end effector tooling (MET) is an optimal
solution in flexible modular automation. The MET product line can be easily
configured to meet a variety of material handling applications. Based upon a
modular concept with accessories, any MET system can be reconfigured,
reused or interchanged between other units for maximum flexibility. The MET
can be mounted to the robot in either end-mount cantilever style or a mid-mount
configuration. Quick-disconnect air and electrical ports let you switch between
various tooling in seconds.
DE-STA-CO, 248/397-6700.
www.destaco.com
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new productsmaterials

Insulated shipper The ThermoSafe®
Durable Transport insulated bulk shipper is designed
to keep bulk loads of bio-substances at refrigerated
temperatures for up to 96 hr.The octagonally shaped
system maintains 2-to-8-deg-C temperatures for four
days under extreme ambient temperatures.The
reusable container can hold bulk drums of liquid from
35- to 100-L capacities. Foam-in-place urethane
insulates the PE seamless shell that weighs 190 lb
when empty.The container is easy to maneuver by
rolling on an optional, stainless-steel dolly.
SCA Packaging NA, Thermosafe Brands, 800/323-7442.
www.thermosafe.com

Collapsible crates Returnable plastic
crates transport perishables and transfer work in
progress. The collapsible crates have an intuitive,
two-step assembly, a high cube utilization and a
high return ratio, which can reduce handling,
freight and storage costs, the co. says.
SmartCrates™ are 48�40-in. GMA pallet-
compatible and cross-stackable and allow layers of crates to interlock, thereby
stabilizing the load. Reinforced corners and vertical walls increase stacking
strength.
IPL Material Handling, 800/818-1318. www.ipl-mh.com

Single-dose bottle A 200-mL PET bottle has
been introduced to meet a mandate in Italy and
other European countries that states that
restaurants and bars must serve water and other
beverages in sealed containers. In conjunction with
Husky Injection Molding and cap producer
Corvaglia, the co. has downsized the weight of the
preform to less than half of what had been
commonplace, which helps reduce production costs
and environmental impact.
PET Engineering,
39-0438-403069.
www.petengineering.com

Polymer-coated can
Developed initially for the aerosol
market, a two-piece steel can is
suitable for a wide range of liquid
and viscous products, the co.
reports. Made of polymer-coated
steel, the interior lining is FDA-
and EU-approved.
DS Containers,
630/482-7255.
www.dscontainers.com
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new products
applications

Slider-zipper pouch
promotes petfood
freshness

According to AB Brasil, a leading, Latin American
producer of fresh yeast, it has cut water loss from its
product by nearly 50 percent and has increased
product quality and shelf life after replacing its waxed-
paper packaging with cellophane. The company, part
of Associated British Foods plc, now wraps
all of its Fleishmann brand yeast in
360MSB cellophane from
Innovia Films
(www.films.ucb-
group.com) that has
also allowed the
company to cut its
energy costs by reducing
its storage temperatures
from 12 deg F to 23 deg F.

According to Innovia, the
white MSB cellophane being used by
AB Brasil is rapidly becoming the industry
standard for yeast wrapping in Latin America.
Manufactured from renewable wood pulp, the film is
coated to provide a barrier to moisture and gas, and
to control the amount of carbon dioxide and water
produced within the pack during product stocking
and distribution.

“Wrapping a live product like fresh yeast means
protecting it from contamination while at the same time

controlling the amount of water and carbon dioxide it
produces,” says Clare McKeown, Innovia Films’ market
manager for Specialty Packaging Films. “It’s a
challenge requiring a range of technical packaging
properties that few materials can match.”

Another important feature of the 360MSB
cellophane is that it provides a

complete bacteriological barrier,
which is essential, as fresh

yeast is highly susceptible
to a variety of external
contaminants.

McKeown adds that
the film produces a good,

strong seal without the
need for excessive pressure

or heat, so there is no risk of
damage to the yeast during

packaging, and it can be printed using
conventional printing processes.

Handling well on high-speed packaging lines, the
film wraps 500-g packs of the Fleishmann yeast at 65
packs/min. Its wide heat-sealing operating window,
controlled slip and lack of resistance to coating also
results in reduced knife wear, Innovia says.
Innovia Films, Inc., 770/970-8212.
www.films.ucb-group.com

Yeast quality is on the rise with cellophane wrap

Bagger meets
cookie output

Hot on the heels of an investment in its
oven capacity to increase output of its

Animals Biscuits and Mini Fingers
cookies, Moreton, England-based
Burton Foods, part of the Premier
Brands group of companies,
installed the latest ROBAG® 3fx
180 Rotary Triple Jaw (RTJ) high-
speed packaging system from TNA
Europe Ltd. (www.tnarobag.com).

Having run three ROBAG 2Ci rotary, double-
jaw systems to produce 25-g bags of cookies at 140/min
for the previous three years, Burton was pleased with the
technology, but hoped to find a solution for its increased
capacity that could produce a “significantly higher quantity
of bags, while maintaining reject levels less than one
percent,” relates TNA.

Last summer, Burton installed the new vf/f/s system,
along with a TNA Delta 1 multihead weigher to pack the
25-g Animals Biscuits and Mini Fingers at a minimum
speed of 200 bags/min, at the required reject rate of less
than 1 percent. According to TNA, the system’s stripper
tube-closer system, open tube former and system
integration guarantee high performance, low rejects and
high efficiency for the fragile cookie products.

The ROBAG 3fx RTJ is designed specifically for small
bags and is capable of packing bags up to 180-mm wide.
Burton’s existing double-jaw systems provide the flexibility
to produce bags in virtually any length and in widths up to
320 mm. All primary baggers feed bags to the ROBAG
Rotary Flat Jaw multibagger.
TNA North America, Inc., 972/462-6500.
www.tnarobag.com

Pet-product provider Hartz® Mountain Corp.
has groomed its 2- and 5-lb bags of
Bonanza™, Vita-Vittles® and Classic™
petfoods to ensure product freshness and
convenience. Working with Zip-Pak®
(www.zippak) and Hayssen Packaging
Technologies (www.hayssen.com), Hartz has
introduced what Zip-Pak says is the first
commercial quad-seal pouch to feature slider-
zipper technology.

Produced with Hayssen’s new Ultima SV
vf/f/s machine, the
pouch features a
transverse direction
(TD) Slider™ zipper
from Zip-Pak. Because
it is applied at the top,
rather than on the side
or front panel of the
flat-bottomed, quad-
seal package in the

transverse, or cross-web direction, the TD
Slider makes it possible to incorporate slider
zippers on standup packaging, Zip-Pak
explains. The enhanced platform for graphics
and marketing messages also helps increase
shelf impact, the co. adds.
Hayssen Packaging Technologies,
864/486-4006. www.hayssen.com
Zip-Pak®, a div. of ITW, 815/468-6500.
www.zippak.com
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new productsequipment

IDENTIFY
VERIFY
COMPLY

THE EASIEST, MOST 
COST-EFFECTIVE WAY TO

ACHIEVE LABEL ACCURACY AND 
PRODUCT TRACEABILITY

To ensure accurate labels and

traceable products, turn to

Cognex. Only Cognex offers a 

full range of solutions —

from the low-cost DVT

vision sensor to the configurable,

PC-based ProofRead™ vision 

system. They’re easy to set up,

easy to operate, and easy to

maintain, requiring little or no

engineering support. So handling

OCV, RSS, Data Matrix, and 

2D codes is a snap. And our 

compliance software enables

you to meet U.S. FDA 21 CFR 

Part 11 regulations. 

To minimize retraining,

operator intervention, downtime,

and revalidation, while lowering

your cost of ownership, call Cognex.

It’s the easiest call you’ll ever make.

FREE SEMINAR 
Learn how machine vision can improve your packaging line and your bottom line. 

Register at cognex.com/seminars or call 1-800-677-2646.

WWW.COGNEX.COM 
1-800-677-2646

Thermal-transfer coder
interface The SmartDate� 5
thermal-transfer coder offers OEMs the
ability to integrate coder controls into the
touchscreen of the OEM equipment,
providing seamless integration of coding
operations with bagging, the co. says.
One controller manages the packaging
line and coder so there’s no need to
bounce between separate control
panels. Users need only learn to use
one set of controls. The thermal-transfer
coders are suitable for use with vertical
and horizontal f/f/s machines,
flowrappers, labelers and cartoners.
They work with flexible materials and
applications in snacks, confectionery,
pharmaceuticals, cosmetics and baked
and frozen food sectors.
Markem Corp., 866/263-4644.
www.markem.us

Label printer/multipanel applicator The Model 400 print-and-
apply labeler with multipanel applicator works with various label configurations,
cases and cartons. The system features a stepper-motor-driven vacuum belt that
stages labels prior to application to achieve smooth application. Reaches speeds
up to 15 cases or cartons/min. The labeler can apply one leading and side-panel
corner wrap, one leading and top-panel corner wrap and a front-panel label, a
side-panel label, a top-panel label or two separate labels in one pass. Can be
changed over in less than 1 min with no tools or changeparts. Electronic changes
can be made by changing settings on a touchscreen control panel.
NJM/CLI, 603/448-0300.
www.njmcli.com

Laser coder The 3410 100-w
laser coder for high-speed, harsh
environments provides quality coding on
a wide range of packaging materials, the
co. says. Prints graphics, characters and
bar codes on rubber, plastics and other
materials traditionally difficult to mark.
Capable of producing letter-quality script
at more than 2,400 ft/min, the 3410 is
equally productive on personal care,
pharmaceutical and industrial-component
packaging lines. A mobile, IP65-rated,
stainless-steel cabinet protects the
electronics, the cooling system, and the
laser and optical components. Articulated
arm adjusts to fit in hard-to-reach areas,
and the compact marking head codes in
most orientations.
Videojet Technologies, Inc.,
800/843-3610.
www.videojet.com
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Contact Trident...
Phone: 203.740.9333
Web Site: trident-itw.com
Email: hq@trident-itw.com

Or an authorized OEM...

Why Smart Customers Prefer 
Trident Printheads More Than Ever...

The world’s most widely used industrial printheads
just got even better...because Trident has 

developed two new, higher resolution models.

• Higher resolution printing
• Automatic priming system to

maintain top quality printing
• Repairable printheads to 

prolong working life
• Stainless steel faceplates

not like this.

Because they want carton printing that looks like this, 

t
Trident 384Jet™

2” print height

Trident 768Jet™

4” print height

diagraph.com foxjet.com atduk.com

RR

zanasiusa.com

Case erector Compact R350 case
erector reaches speeds up to 35 cpm.
Easy to use, the machine erects and
bottom-seals RSCs, HSCs, CSSCs and
cases with integral dividers, the co.
states. Seals with tape or hot-melt
adhesive. Has a low-level, vertical
magazine that makes case blanks easy
to load. An intermediate-frame model is
also available for large case sizes.
Features an Allen-Bradley PLC and
PanelView 300 Micro operator interface,
3-min changeovers, an energy-saving
mode, electrically interlocked safety
guards, a Nordson adhesive melter, a
Dekka p-s tape head and more. The
forming section has vacuum cups that
open the blanks by their major flaps,
eliminating interference of minor flaps.
The cases move by flights through flap
folders and plows, promoting positive
setup and square corners.
Pearson Packaging Systems,
800/732-7766.
www.pearsonpkg.com

Adjustable pallet labeler Little David� LS-800 pallet labeler has an adjustable, hydraulic lift table
that can accommodate a variety of pallet sizes. The LS-800 also offers an adjustable tensioner
available with a manual, hydraulic foot pedal or an electric device to raise and lower an entire
platform where the pallet rests as needed, depending on the height of the pallet. The tensioner
can access varying pallet sizes, heights and different labeling positions. In addition, the system
can also print variable data such as time, date, serial numbering, weight, bar codes and
logos on-demand, to prevent operators from waiting until a pallet has been skidded to print
the finished label. Also has protective guarding and a Lexan� enclosure.
Loveshaw Corp., 800/572-3434.
www.loveshaw.com

Hot-melt applicators NC-
Series hot-melt adhesive applicators
deliver flexibility, performance and
durability, the co. reports. Suitable for
light-duty, low-volume applications to
medium-speed, high-volume case
sealing and product assembly, the
applicators feature solid-state controls,
accurate RTD temperature sensors and
a thermostatic temperature control that
helps to optimize system performance.
The units feature a reliable, air-operated
piston pump and can operate with up to
four hoses/guns. Tank capacities range
from 12 to 40 lb. An operator interface is
available across an entire range of melt-
applicating units.
Shure-Glue Systems, Inc.,
513/874-5581.
www.shure-glue.com

www.packagingdigest.com
and www.packexpo.com

View the packaging 
news of the day at:

brought to you fresh every
morning by the Packaging Digest

editors and Lexis-Nexis.

Hungry for more news?
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legal impact
Eric Greenberg, Attorney-at-Law

A
s it turns out, there has been more
disaster preparation underway by
the government than we knew. As

far back as late 2004, government officials
from state and federal agencies have been
working together to anticipate terror
attacks on the food supply and practice
their reactions. The effort appears to have
been a valuable preparation tool.

Of the many tragedies wrought by last
year’s Hurricane Katrina, several were of a
political nature. We discovered,
disastrously, that our state, local and
especially federal officials were not
sufficiently prepared to respond to this
disaster, nor were they able to respond
quickly or effectively enough once it
arrived. This led many to believe that they
also might not be prepared to address
terror attacks.

Ideally, one would hope that these
government bodies are prepared to act
quickly to communicate with one
another, coordinate their efforts, have the
right people and equipment available and
put these tools to work immediately to
identify the nature of the problem and

prevent as much damage as possible.
Because terror might strike the food
supply at any time, government agencies
and companies have been focusing
attention on preventing and minimizing
the damage, especially since 9/11.

In September, we described the
Strategic Partnership Program
Agroterrorism Initiative announced last
July (and we criticized the fact that it took
four years since the 9/11 attacks to put it
together—see PD, Sept. ’05, p. 26). That
initiative combined the U.S. Food &
Drug Administration, the U.S. Dept. of
Agriculture, the Department of
Homeland Security, the Federal Bureau of
Investigation and states and private
industry to “protect the nation’s food
supply from terrorist threats.”

Now comes word of a Food Security
Surveillance Assignment that was led by
FDA back in October and November of
2004. The report on it appeared in
December 2005 (no idea why it took so
long, but the concern may have been
security; some details of the action are still
not being made public). The assignment

helped assure that relevant government
bodies were ready for trouble.

For six weeks in late 2004, FDA’s local
district offices combined efforts with
officials from 44 states and Puerto Rico to
examine five food commodities
considered at high risk for intentional
contamination. The report on the project
does not name the foods.

The effort built on information
gathered under the 2002 Bioterror Act’s
new requirements for food-facility
registration and prior notice of food
imports. For example, inspections of food
facilities were undertaken as part of the
effort, and these included some facilities
that were new to the Official
Establishment Inventory. Also, more than
9,000 notices of importation were
examined. Those notices had been filed
under the Bioterror Act’s requirement of
prior notice of imports, and many of
them were for the five commodities of
interest. When this review resulted in
what was considered a “high-risk” entry,
specific follow-up inspections were
assigned to FDA districts. More than 270
samples were collected and tested for a
range of microbiological and chemical
agents. All were negative, by the way.

This exercise, FDA is convinced,
helped in a variety of ways. The agency
noted, “While it is difficult to measure the
level of deterrence that this assignment
afforded, there was clearly a significant
increase in food defense coverage,
awareness and preparedness achieved by
the preventive activities of state inspectors
at multiple and targeted points in the food
distribution system and through the
communication with industry.”

It is extremely encouraging to hear
that all the relevant governments had
thought through what might happen and
practiced responding to such disasters. A
crisis calls for swift action to be taken by
multiple levels of government and
industry as well. Don’t underestimate the
value of the kinds of exercises you

sometimes see on the evening news when
emergency responders simulate chemical
spills or airport disasters. “Table-top”
crisis management simulations force
regulators and others to think about how
they would respond to such an event,
how they’d communicate with the
industry and the public and with each
other, how they would gather
information, and what they would do
from moment to moment. 

These simulations are often the most
relevant experiences government officials
have to draw on when a real crisis strikes.
They provide not only dry-run practice in
gathering information and taking
remedial action, but they also strengthen
the bonds between and among the
different levels of government—federal,
state and local—as well as affected
industry, which inevitably have to work
together to combat a crisis. 

One reassuring feature of this
assignment is its apparent success at using
information gathered from industry, such
as the food establishment registration
information and prior notice of food
import, as tools to achieve the goal of
protection. It’s good to see this
information used as an effective tool,
rather than as a wasteful and burdensome
bureaucratic irrelevance.

Another important byproduct of these
thoughtfully designed preparatory efforts
is mutual trust and familiarity among
those government officials. Exercises like
these help build that trust and familiarity,
and those bonds, in turn, could make the
difference between effective disaster
response and a confused mess.

Eric F. Greenberg is principal attorney
with Eric F. Greenberg, PC, with a
practice concentrated in food and drug
law, packaging law and commercial
litigation. Visit his firm’s website at
www.ericfgreenbergpc.com. Contact him
by e-mail at efgreenberg@uhlaw.com, or
by phone at 312/977-4647. 

Preparing for threats takes practice
for governments, too 

Because terror might strike the food supply at any time, government
agencies and companies have been focusing attention on preventing and
minimizing the damage.
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We Provide
Labeling Solutions

…To Today’s Labeling Challenges.

Bar Code Solutions RFID Solutions

Food SolutionsHorticultural SolutionsHorticultural Solutions Pharma/Medical SolutionsPharma/Medical Solutions

Personal Care SolutionsPersonal Care Solutions

If it needs to be labeled, we can label it. In fact, we’ve 
probably already labeled something just like it.

We provide systems that print pressure-sensitive labels, 
apply them, and even print and apply them in one integrated 
operation.

Your labels can include text, bar codes and graphics. 
You can choose from blank stock labels for basic carton 
identifi cation, partially-imprinted labels that add a custom 
look for all sorts of applications, and colorful prime labels 
for point-of-sale use.

And now we’re also providing RFID smart labels with 
embedded transponders and the systems to encode and 
print them.

But we offer you more than just labeling systems and 

supplies. We also offer you experience.
Every Weber labeling solution starts with an evaluation 

of your specifi c requirements. We’ll assess how we can 
complement your existing packaging line, or fi t into a new 
operation.

Then we’ll apply our experience to recommend a total 
solution that will be perfectly matched to your application.

After you’re up and running, we’ll stay involved by 
providing technical support and nationwide direct service 
that are second to none.

Want to know more? Start by contacting your local Weber 
account representative at 1.800.843.4242.

Or visit our web site for further details and video 
demonstrations of Weber labeling solutions at work.

1.800.843.4242 www.webermarking.com
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Anne Marie Mohan, Senior Editor

I
n the past 20-plus years, the beverage market has
evolved from boring to booming. Pre-1980s,
consumers’ beverage choices could be counted on
less than two hands; milk, coffee, carbonated
drinks, tap water, tea, sugared kids’ drinks and
alcoholic beverages comprised the lot. Most
beverages were packaged in large volumes for

home use, or were sold as mixes for preparation by
the consumer. Canned beers and sodas were meant
for consumption in one sitting.

With introductions such as single-serve milk
bottles, aseptic juice boxes for kids, bottled water
and ready-to-drink tea and juice containers in the
1980s and 1990s, not only did the scope of beverage
choices explode, but also their occasions for use.
Today’s beverage options address every age group
and an endless number of “need states,” or reasons
for use, such as refreshment, fun, hydration,
celebration, indulgence, health and more.

Continuing its evolution, the beverage industry is
now testing the marketing potential of intelligent
packaging. Enhanced package designs, as well as new
materials and components that interact with the
consumer or the beverage, are being introduced that
provide greater convenience and enjoyment, and
encourage the growth of new beverage categories.

Nutritional additives kept fresh
with ‘wedge’ 

Developed jointly by Ball Packaging Europe
(BPE) (www.ball-europe.com) and Degussa
FreshTech Beverages LLC (www.freshcan.com), new
FreshCan® Wedge technology is a patented delivery
system that enables dry ingredients, such as vitamins,
to be dispensed into a canned beverage when the can
is opened. “FreshCan technology is ‘pulling the tab’
on a completely new market segment,” says Dr. Ralf
Jäger, vp of marketing and sales for Degussa. “We

believe that it is the biggest breakthrough in beverage
packaging since the ring-pull itself. It paves the way
for a paradigm shift in how we think about what can
be delivered as a beverage product.”

Last October, the first commercial application of
the wedge became available with the launch of the
new Defense™ Vitamin & Mineral Supplement

beverage line (A1) from New York-based Brain
Twist, Inc. Offered in Natural Orange and Lemon
Lime flavors, Defense combines zinc, pectin, calcium,
Vitamin C and Vitamins A, B2 and E in a beverage
formulated to combat the germs that cause the
common cold and flu. FreshCan Wedge technology
was selected for use with the product to maintain the
effectiveness of the drink’s vitamins and minerals. 

Explains Dr. Stewart Gibson, an independent
research scientist who evaluated the beverage,
“Scientific studies have clearly demonstrated that
vitamins are not stable in normal beverage
products and that the longer they stay in contact
with liquid, the weaker they become. Such
sensitive substances begin to degrade and lose
potency almost immediately when mixed with the
liquid beverage at the time of production. In
addition, shelf life and exposure to light promote
further loss of their potency.”

Defense is packaged in a traditional, two-piece
aluminum can holding 14.5 oz of the beverage.
Inside resides the FreshCan Wedge, a two-
compartment, polypropylene device containing 10
mL of dry ingredient (A2, p.26). Cylindrical in
shape and having a total volume of 25 mL, the wedge
is activated by a change in pressure. Explains Jäger,
“Opening of the can results in an immediate drop in
pressure inside the can. Because of its special design
and construction, the wedge cannot adjust to this
sudden pressure drop, so its lid pops off immediately.
The contents of the wedge are then automatically
released into the beverage where they dissolve, and
the beverage is ready for consumption.”

In its earliest development in the late 1990s by
BPE (then Schmalbach-Lubeca), the wedge consisted
of a device fixed to the bottom of the can. Through
many iterations based on prototypes produced by
RPC Bramlage GmbH (www.rpc-bramlage.de), the
wedge evolved into a floating, watertight component

At first a trickle, now a flood of intelligent packaging solutions are being introduced to enhance
consumers’ experiences with beverages. From nonspill dispensing caps for kids’ drinks to eye-

catching, illuminated containers, these packaging technologies are providing new opportunities for
interactivity and convenience, as well as enabling new beverage formulations.

Smart solutions
pour forth for

beverage delivery
A1

B

C
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that is designed to move away from
the opening of the can during beverage
consumption. Meanwhile, in 2000,
Degussa (then SKW Trostberg) began
developing ingredient formulations to
fill the wedge. Degussa also worked
with partners to engineer an
automated filling system to insert the
ingredients into the wedges, as well as
a wedge-insertion machine to put
filled wedges into beverage cans. In
2001, Ball licensed the wedge
technology to Degussa. 

So far, Defense, which Brain Twist
president and CEO Larry
Trachtenbroit says has paved the way
for the company to create a “whole
new platform of functional beverage
products,” has received an
“overwhelming” response from consumers and retailers.
The product is being sold nationally in 7-Eleven stores
and via Amazon.com, as well as in select retail stores in
the Northeast at a suggested retail price of $2.49.

Degussa adds that other potential applications for
the technology include milk drinks or sports and
energy drinks, which can be enriched with vitamins,
probiotic additives or trace elements. 

Spill-proof cap eliminates mess,
puts kids in control

Custom-designed to appeal to kids’ passion for juice,
while meeting parents’ needs for less mess, a healthier
juice alternative and greater convenience, new
Waddajuice™ all-natural juice (B) uses a proprietary,
spill-proof beverage cap and eliminates the heat seal
under the closure, making it easier for kids to grab and
go. The brainchild of Jordan Kerner, founder and CEO
of Waddajuice LLC, Westport, CT, with help from
Snapple founder Arnold Greenberg, the juice-
packaging concept mimics a sippy-cup style, but has
been modified into a kid-friendly sports cap “in order
to be attractive to kids of all ages,” notes Kerner.

Waddajuice, in Apple, Orange, Wild Berry and
White Grape varieties, was launched last October in an
8-oz polyethylene terephthalate bottle (supplied by
Zuckerman-Honickman [www.zh-inc.com] and
molded by Ball Corp. [www.ball.com]) that is topped
by the proprietary cap. While two previous versions of
the package, launched in August 2003 and April 2004,
“were spill-resistant,” says Kerner, “the current version,
through a lot of hard work, is truly spill-proof.” 

The patented, triangular-shaped plastic cap is fitted
with a silicon valve that provides an airtight bond
between the cap and bottle and controls the flow of
liquid. A seal on top of the spout prevents air from
entering, eliminating the need for a heat seal under the
cap, while a removable overcap keeps the cap sanitary
until use. 

Central to the operation of the cap is the silicon
valve, which is supplied by Forest City
Technologies (www.forestcitytech.com). The valve
restricts juice flow until pressure is applied either
through sucking or squeezing of the bottle. This is
made possible by a cut in the valve that, when
activated by air pressure, allows the juice to flow.
Explains Kerner, “Silicon is the only material that
has a memory and goes back to its original form as
such.” The cap with valve is manufactured by Euro
Moulds, Inc. of Mississauga, ON.

Kerner adds that the elimination of the heat seal
under the cap makes the beverage even more
manageable for younger consumers. “It allows a child
to easily remove the seal [on the cap] and drink,
without help from parents, but at the same time keeps

the vacuum, which ensures shelf-stability,” he says. 
The beverage, packed by Castle Co-Packers of New

Kensington, PA, provides nearly 20-percent more
liquid than a typical apple juice box, Waddajuice LLC
relates, but contains only 50 calories, 14 g of
carbohydrates and 13 g of sugar. Additionally, the juice
delivers 100 percent RDI of Vitamin C, 10 percent of
calcium, 10 percent of four essential B vitamins and
purified water to help in hydration. Waddajuice is
available through the company’s website
(www.waddajuice.com), as well as in select retail outlets
in the Northeastern U.S. for $1.49. 

Illuminated bottles brighten
beverage-marketing options

A new packaging concept from U.K.-based
Cognifex Ltd. (www.cognifex.com) is shining a fresh

light on brand marketing. Using a tiny, electronic unit
with an LED and silicon chip, with a self-contained
button-cell power source, Cognifex has found a way to
illuminate plastic and glass beverage bottles for
marketing and promotional purposes (C).

Says Bryn Griffiths, cofounder (with engineer Jon
Duncan) and managing director of Cognifex, “Brands
are finding it harder to get dialogue with consumers.
Consumers are being bombarded with commercial
messages, and market fragmentation means there is
more choice than ever before. Brands can try and
shout louder than their competitors, using large
advertising and marketing spends to cut out any noise
their competitors are making. But we realized that
most brands can’t afford this, and so they have to
behave differently. 

“We set ourselves the challenge to come up with the
next big packaging innovation for the drink industry so
that brands could behave differently. Illuminating
containers is about behaving differently; it’s about
differentiating yourself from everyone else and
interrupting the time-strapped consumer in ways they
least expect.”

In development for three years, the Cognifex unit is
designed to fit on the bottom of a standard-sized

beverage bottle and can be triggered in a
number of ways. These activation
methods could include manual
depression of a switch, pulling of a tab,
removal of the cap or lid with a special
opener, an infrared (IR) signal,
magnetic switching or an external radio-
frequency (RF) signal. Once triggered,
the LED will illuminate the bottle and
its contents for a predetermined period
of time.

According to Griffiths, the bottle can
be illuminated in almost any color,
including red, white, blue, green, yellow
and even ultraviolet (UV). “Ultraviolet
is perfect for illuminating UV-sensitive
labels in darkened environments,” he
says. Combinations of colors can also be
used—for example, red fading into

blue, fading into white—as well as flashing or pulsing
patterns. In order to transmit properly, the light must
be able to pass through the bottle, so clear containers
are optimal. Likewise, the bottle’s contents must be able
to transmit light, not absorb it, advises Griffiths.

Depending on what the brand owner is trying to
achieve with the illumination effect, the Cognifex
device can be designed to function for anywhere from a
few minutes to several months. For example, Griffiths
relates that units for beverage bottles that are activated
upon opening have been designed to run down after
about 30 minutes “because there’s no requirement for
the devices to illuminate once the beverage has been
consumed.” For on-shelf marketing purposes, he says,
the unit could be designed to provide a pulsing effect
for up to six months. 

Another possible application envisioned is for
sweepstakes or promotional campaigns, where bottles
could be illuminated remotely to indicate a winning
package, or winning bottles could emit a different color
than regular bottles. 

While the technology is not presently in commercial
use, Griffiths says that Cognifex is involved in ongoing
discussions with a number of beverage brand owners
and hopes to launch the first application later this year.
Brand owners opting to use the technology will be
provided with a license and with mass-produced
Cognifex units (sourced from the Far East), designed to
the brand owner’s color, time and activation
specifications. The devices can then be attached to the
beverage packaging during bottling.

Concludes Griffiths, “Consumers are becoming
increasingly adventurous; they want fun and to be
entertained, and they want premium and indulgent
products. Illuminating a container will differentiate a
product from the masses on the retail shelf, increase
sales volumes and provide the consumer with a positive
experience. Packaging must get busy consumers’
attention and then shout ‘Buy me!’”

Straw system makes milk drinking fun 
According to a recent study by The Milk Processor

Education Program (MilkPEP)
(www.milknewsroom.com) that surveyed 300 schools
in the St. Louis area to learn what it takes to make
milk a more popular choice among American school
children, when kids are offered a variety of milk
flavors, such as vanilla and strawberry, in colorful,
kid-friendly packaging, they choose milk more often.
Long hoping to achieve just such a response, Peter
Baron, founder, inventor and director of Unistraw
Intl. Pty. Ltd. (www.unistraw.com), Australia, has
been engaged for the last seven years in perfecting a
milk-flavoring solution that is mess-free, convenient,
Continued on page 24

Defense is paving the
way for Brain Twist to
create a whole new
platform of functional
beverage products.
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Hyde Park’s line of low-cost Virtu
sensors beats the competition on price
and performance. With Virtu you get
added value.

Ultrasonic technology allows Virtu
sensors to solve multiple applications
with discrete and analog outputs.
Interchangeable accessories make
mounting and installing Virtu sensors
a breeze. Teach each sensor with one
pushbutton. Remove the pushbutton
and your sensor is tamper proof. All this,
and extended sensing ranges starting at
$89. It’s a value package you won’t find
anywhere else.

For more information about how you
can save with Virtu sensors, call
Schneider Electric Sensor Competency
Center today at 1-800-435-2121 or visit
www.sesensors.com.

Sensing value
Save money with the
VirtuTM product line
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wholesome and tasty. 
Officially introduced at Germany’s Anuga food and

beverage tradeshow last October, Sipahh® milk-
flavoring straws (D) employ the patented Unistraw®
system, which enables flavor “beads” to be dissolved in
a beverage as the liquid passes through the straw. The
system has three elements—a straw, filters and flavor
beads—that together eliminate the drawbacks found
with previous flavored-straw products, Baron says.

The system’s first component, the straw, is made
from transparent, recyclable, food-grade PP, mixed
with a food-grade plasticizer/toughener that prevents
the straw from cracking or splitting. The straw
measures approximately 0.26 in. dia and is 7.08 in.
long. Also made from food-grade PP, filters heat-
welded into both ends of the straw use a patented cone
shape that allows an
optimal flow of liquid
through the straw,
while keeping the
company’s UniBead
flavor beads inside. 

Each straw holds
approximately 4 g of
UniBeads, which are
0.08-in.-dia, round
beads that can be
dissolved into a
beverage to add flavor,
vitamins or other
ingredients. The
UniBeads are
manufactured at
Unstraw’s facility in
New South Wales,
using processes and
equipment developed
by the company.
Likewise, straw
assembly and filling is
accomplished through
machinery designed by
Baron with help from
machine design specialists. The patented Unistraw
Filling Machine is a “state-of-the-art, fully automated
and patented machine that produces products based
on the Unistraw system at a rate of approximately 200
per minute,” relates the company.

While the company’s Sipahh milk-flavoring straws
are now being produced in-house by Unistraw, David
Levin, marketing director for the company, says that
future applications will also involve the licensing of the
Unistraw technology and manufacturing equipment to
external organizations. “The U.S. is one such market
where Sipahh will be produced on Unistraw filling
machines under license,” he says. The product is
expected to launch in the U.S. in select markets this
year, he adds.

In Australia, Sipahh hit the retail market in
October in Chocolate,
Strawberry, Banana and
Caramel varieties. “Sipahh
tastes great and offers a
unique, fun milk-
consumption experience for
kids,” says Levine. “Sipahh contains natural colors
and no artificial flavors or preservatives and adds
only a half-teaspoon of sugar to a glass of milk.”
Packaging formats include a 10-pack canister for
supermarkets, a 3-pack for C-stores and single straws
for sale in schools. 

Levine relates that since its introduction, Sipahh has
experienced “an incredibly strong start.” He adds,
“Locally, we’re currently experiencing week-on-week

growth, and causing the milk-flavoring category to
grow by more than twenty-five percent. Naturally this
has delighted retailers, who continue to put their
promotional weight behind the brand.”

Other applications envisioned for the Unistraw
system include the delivery of vitamins and other
nutrients, nutraceuticals and bioactive ingredients or
pharmaceuticals into beverages. 

Color-changing coffee lid is a hot item
Another innovation of Aussie origin, the Color

Changing Disposable Lid (E) from Smart Lid
Systems™ (www.smartlidsystems.com) provides
consumers with a visual indicator of product
temperature for beverages in paper or polystyrene
coffee cups. Infused with a color-changing additive,

the Smart Lid coffee-
cup lid goes from
“coffee-bean brown”
to glowing red after
being placed on a
cup containing a
hot beverage. 

“As the takeaway-
cup market evolves, the
distinction between
thermally insulated
cups, once the domain
of foam cups alone, is
fast becoming blurred,”
says Nick Bayss,
managing director for
Smart Lid Systems.
“Paper cups now
feature corrugated
portions, thermal
retardants and all
manner of thermal
barriers, which means
that end-users can no
longer judge the
temperature of their
beverages by touch. So,

how do they currently test the temperature? With
their mouths! With the Smart Lid System, a
consumer can tell straightaway that their coffee is
hot just by looking at the lid, making the color-
changing lid the safest lid on the market.”

A further visual indicator ensures that the lid has
been placed securely on the cup. When the lid changes
color, a dark ring forms around its edge if it is attached
to the cup properly.

The lid is made from virgin high-impact PS, which
is mixed in the cold-pellet state with a color-changing
additive from Matsui Intl. (www.matsui-color.com)
that has been approved for food contact by the U.S.
Food & Drug Administration. For manufacture of the
lid, Smart Lid Systems has secured a 20-year licensing
agreement for the Australia and Asia Pacific region

with Rema Industries &
Services
(www.rema.com.au), an
Australian-based
manufacturer of disposable
plates and cups. Bayss

relates that manufacturers in both Europe and the U.S.
have also expressed interest in the system, but there are
no agreements currently in place.

Regarding the style of the smart lid, because there is
no retooling of equipment required to produce it, the
lid can be manufactured in either flat or dome styles,
and in virtually any size. For test-market purposes and
for launch at the end of Q1-06, Rema has been

For news on other smart beverage-packaging
solutions, such as self-heating and self-cooling cans,

as reported by Packaging Digest, visit
www.packagingdigest.com/info/smart06

Packaging must get
busy consumers’
attention and then
shout ‘Buy me!’

Continued on page 26
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producing the lids in 8-, 12- and 16-oz
sizes for use with paper or foam cups. 

According to Bayss, while the lid can
be designed to change color at virtually
any temperature, Smart Lid Systems
has found that a range of 100 deg F to
113 deg F, from when the lid begins to
change color to a full color change, best
reflects the average serving
temperatures of hot beverages. As the
lid cools, it gradually returns to its
initial brown color.

Another aspect being promoted by

Smart Lid Systems is the lid’s potential
as a marketing tool, whereby an
advertising message could be printed on
the lid that would only appear once the
lid changes color. For example, text

printed in brown ink on the lid or on a
clear sticker applied to the lid would
only be visible when the lid was in a hot,
or red, state. 

To gauge consumers’ reactions to the

color-changing technology, Bayss says
that Smart Lid Systems tested the lid
in a variety of large cafes in its
hometown of Sydney, and “the
response has been overwhelming.” He
continues, “Of the cafes surveyed,
extremely high percentages of
respondents said they thought the
concept was fantastic and is required
by the industry, and a high percentage
said they would take the product on
once it is released.”

While Smart Lid Systems’ first foray
into color-changing packaging is focused
on coffee, Bayss says that there are many
more potential applications for the
technology, as consumers continue to
purchase more and more takeaway foods
and beverages. “At this stage, we are
planning on exploring the takeaway
soup market in particular,” he says. 

More information is available:
Ball Corp., 303/469-3131.
www.ball.com.
Ball Packaging Europe (BPE),
49 228-557-0. www.ball-europe.com.
Castle Co-Packers, 724/339-4040.
Cognifex Ltd., 44 870 199 5515.
www.cognifex.com.
Degussa FreshTech Beverages LLC,
49-211-65 04 10. www.freshcan.com.
Euro Moulds, Inc., 905/624-7534.
Forest City Technologies,
440/647-2115.
www.forestcitytech.com.
Matsui Intl., 800/359-5679.
www.matsui-color.com.
The Milk Processor Education
Program (MilkPEP),
www.milknewsroom.com.
Rema Industries & Services Pty. Ltd.,
61 2 9630 7988. www.rema.com.au.
RPC Bramlage GmbH, 49 4442 881-0. 
www.rpc-bramlage.de.
Smart Lid Systems, 614 03 485 858.
www.smartlidsystems.com.
Unistraw Intl. Pty. Ltd.,
61 2 8338 8600. www.unistraw.com.
Zuckerman-Honickman, Inc.,
610/962-0100. www.zh-inc.com.

When kids are offered a variety of milk
flavors in colorful, kid-friendly
packaging, they choose milk more often.

A2

pdx0602smart.qxd  1/25/2006  4:39 PM  Page 26



Fastest Color Label
Printers

QuickLabel’s QLS-8100 Xe and QLS-4100
Xe digital color label printers produce
color labels faster than any tabletop
printers on the market and offer the
greatest flexibility in printing variable
content, where successive labels have
totally different text, graphics, and
barcodes. Print as fast as 7 linear inches
per second in 4 Spot Colors or in CMYK
Process Color mode at 300 dpi onto
labels and other rollstock up to 8.3" wide.
Use Custom QuickLabel® software or
print from another software package
using the Windows® driver.
For more information visit:
www.QuickLabel.com or call 877-757-7978.

Mid-Range Color Label
Printers

Instantly print labels with variable
content graphics, barcodes, and text in
three or two colors instead of four. Built
to print thousands of labels per day, the
QLS-3000 Xe digitally prints onto labels,
tags, and other flexible rollstock in three
Spot Colors or CMY Process Color mode
at 300 dpi. The QLS-2000 Xe prints in
two Spot Colors at 300 dpi. 
For more information visit:
www.QuickLabel.com or call 877-757-7978.

Label Printing Supplies

QuickLabel® develops and manufactures
labels, toner, and thermal transfer printing
ribbons for our own brand printers and for
every label printer on the market. Our labels
are available in thousands of sizes and
shapes and in dozens of paper and synthetic
material types. We offer personalized
application guidance and we guarantee
delivery to meet your custom needs. 
For more information visit:
www.QuickLabel.com or call 877-757-7978.

New! Fastest Barcode
Label Printer

The Pronto! 500 may be the fastest label
printer on the market, printing single-color
labels at a “true speed” of 2-15 linear inches
per second. High-quality graphics are
optimized by Custom QuickLabel® software,
included with purchase. Comes with Lifetime
Warranty, QuickSwap™ Parts Repair Service,
and 24-hour Customer Support. The Pronto!
printer family includes mid-range, wide-
format, and high-resolution models. 

For more information visit:
www.QuickLabel.com or call 877-757-7978.

Custom Printing Services

QuickLabel offers two custom label
printing services. The QuickPrint service,
with fast turnaround and low minimum
order quantities, prints your labels using
QuickLabel’s own digital printers. The
QuickFlex service prints your labels with a
variety of finishing options on 8 and 6
color flexographic presses.

For more information visit:
www.QuickLabel.com or call 877-757-7978.

Photo-Quality Digital Label
Printer

For short-run printing of private label
and personalized product labels, the
Vivo! digitally prints labels in 600 dpi
CMYK color up to 8.3” wide. Cost-
effective for production quantities up to
15,000 labels per batch, the Vivo! prints
at a speed of 2 linear inches per second.
The Vivo! is a toner-based
electrophotographic printer, similar to a
laser printer, and prints onto paper and
synthetic label materials. Custom
QuickLabel® software and Windows®

driver are included with each purchase. 
For more information visit:
www.QuickLabel.com or call 877-757-7978.

New!New!

productnews Advertising
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Anne Marie Mohan, Senior Editor

A
s much a part of the American
landscape as is baseball and
apple pie, PEZ® novelty
candy and dispensers from
PEZ Candy, Inc., Orange, CT,
have been entertaining both
children and adults for more

than 50 years, using themes and characters that reflect current,
popular trends. Some of the candy company’s latest three-
dimensional dispenser creations include Star Wars collectibles,
Chicken Little figures and Nascar helmets.  

Just as PEZ has followed pop culture
with its dispenser styles, so
too has it evolved its

packaging options to suit
new distribution channels

and provide consumers with a
greater product selection. Last

year, the company invested in a
new, automated blister-packing

line from Koch Maschinenbau
GmbH (www.koch-

maschinenbau.de), supplied by its
exclusive North American

distributor Action Packaging
Automation, Inc. (www.apaiusa.

com) that provides greater speed,
flexibility and cost-efficiency in the

production of various candy and
dispenser blister-pack combinations. 

The story of PEZ dates back to 1927,
when Viennese confectioner Eduard Haas

introduced a peppermint candy as an
alternative for smokers. The compressed

breath mint was marketed in a dispenser
shaped like a cigarette lighter and took its

name from the German word for peppermint, “pfefferminz.” In 1952, Haas brought
his product to the U.S., but initial sales were slow. In 1955, he reintroduced the

candy in fruit flavors and packaged
them in a new dispenser that doubled
as a child’s toy. Among the first PEZ
character dispensers were Santa Claus
and Mickey Mouse. Today, PEZ candy

and dispensers are available in more than 60 countries worldwide, with more than 3
billion of the candies consumed each year in the U.S. alone.

A
t PEZ Candy’s Orange location, approximately 150 employees work to
produce the wrapped candies and package them along with the
dispensers—sourced from China, Austria and Slovenia—for sale in
supermarkets and mass merchandise, drug, convenience, toy and gift

stores throughout the country. The 96,000-sq-ft facility houses full processing
capabilities for the trademark 3/8-in.-long, brick-shaped candies. Packaging
equipment includes machines to overwrap the candies in 0.29-oz rolls with foil and
paper, as well as those that produce film bags holding a dispenser and candy, film
overwraps for candy rolls and blister-packs for candy and dispenser combinations. 

Until last year, PEZ Candy was using several blister-sealing machines, along
with preformed blisters, to create its carded combination packs. In 2002, it began

searching for an alternative to the labor-intensive system. “We wanted to increase
our output and reduce our material costs by producing our own blisters,” relates
Mark Morrissey, chief operating officer for the company. “The main requirements
for the equipment were that it could form six blisters per cycle at sixteen to
eighteen cycles per minute, as well as provide quick changeover and automation of
the candy placing.”

The challenge faced by machine manufacturers was to devise a way to orient
and feed the 2.3-in.-long candy rolls to the machine from several bulk hoppers, as

Dispensing with manual equipment, PEZ Candy, Inc. works to custom-design a highly
automated blister-packing system with specialized infeed and pick-and-place systems to
handle its trademark rolls of fruit-flavored candies.

Continued on page 30

To view a video of the Koch blister-packing
system in operation at PEZ Candy, Inc., visit:

www.packagingdigest.com/info/PEZvideo

Blister-packing begins when product is fed from a bulk hopper via a stepper feeder, above,
to a customized infeed lane. Designed with four infeed lanes, the system can accommodate
up to four different flavor varieties simultaneously.

Blister machine speeds 
PEZ packing
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Let’s be clear.Your product has a split second to capture your prospect’s attention or it
won’t be noticed.VisiPak can solve your challenge with creative, clear-plastic packaging
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well as create a pick-and-place transfer system to load different
combinations of rolls into the blisters, while maintaining the
required speed. “Koch was the only company that would take the
responsibility to build the infeed,” relates Morrissey. “With the
blister-sealing machine, we were manually putting the candy rolls
and dispensers into the blisters. We wanted to automate the new
system as much as possible to increase output.”

After an initial meeting at the PACK EXPO International 2002
tradeshow in Chicago, PEZ Candy and Koch met several more
times over the next year and a half to create an infeed and pick-and-
place solution around Koch’s KBS-PL (Pallet Linear guide) high-
capacity blister-packing line. 

The final system was installed in March 2004 and was in
production the following month, producing blister-packs
containing one dispenser and three rolls of candy, or packs with
candy only, in seven-, eight- and 10-roll varieties. According to an
estimate by John Wojnicki, sales manager for APAI, the final system
comprises approximately 30-percent standard Koch machinery and
70-percent custom automation.

T
he blister-packing process at PEZ—which, during a recent
visit by PD, involved placing three different varieties of
candy and one dispenser into a pack promoting
DreamWorks Animation LLC’s computer-animated film

Madagascar™—begins with Koch’s automated candy-roll infeed
system. Designed with four infeed lanes, the system can
accommodate up to four different flavor varieties simultaneously.
To begin the process, unoriented product is dumped into four
separate bulk hoppers equipped with stepper feeders.

From this nonoriented state, product is delivered via the stepper
feeder to a feed belt in a flat position. The rolls then travel end-to-
end on the conveyor belt past a vision system from Cognex

(www.cognex.com) that determines the orientation of the candy
rolls by inspecting the direction of the print on the package.
Incorrectly oriented rolls are diverted to a turning station, where they
are rotated to the correct position and reintroduced into the line.

Next, the product in all four lanes travels in a straight line to a
stacking station that accumulates the required number of rolls (up
to 10) and flavor varieties for the current job into a horizontal
position. Once released, the collated rolls travel through a
condensing conveyor and to the pick-and-place station, where they
are transferred into the blister. 

Meanwhile, blister-film is guided into the machine from rolls
and is preheated in preparation for forming. According to
Morrissey, PEZ uses polyvinyl chloride film from a number of
suppliers in thicknesses of 10 and 12 mil for the candy-pack blisters
and deep-draw, candy and dispenser packs, respectively. The film is
Continued on page 32

Product, above left, travels to a stacking
station that accumulates the required
number of rolls and flavors. They then
travel through a condensing conveyor and
to the pick-and-place station, above.
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then advanced via the forming station.
As it is advanced, the film is formed into
a blister and released onto a tracking
system, where it is slit in longitudinal
and transversal direction into six lanes.  

Next, a hole-punch mechanism
punches a hole into the blister that
matches the size of a hole die-cut in the
blister-card that will allow the finished
product to be hung on a peg for display.
Blisters are then picked by grippers and
placed into individual trays, or “pallets.”

A sensor checks for the presence of the
blisters in the trays.

The trays then advance to the
automatic infeed, where the candy rolls
are placed into the blister. After being
filled, the trays convey past an operator,
who manually places a dispenser into the
pack. If the pack will contain candy rolls
only, the trays go directly to the card-
placement station, where blister-cards are
placed upside down on top of the blister.
PEZ uses preprinted blister-cards made
from .016 SBS and measuring 9.5 in.
long and 3.5 in. wide, from several
suppliers. Next, the trays advance to a
sealing station, after which the product is
picked from the conveyor and discharged
from the machine. 

The Koch system is controlled by the
TwinCAT PLC and motion-control
software system from Beckhoff
Automation (www.beckhoff.com). The
software operates on a PC running
Windows 2000 with a color-touchscreen
operator control.  

W
hile Morrissey cannot
comment on specific
improvements in PEZ’s
blister-pack productivity

and costs realized as a result of the
installation of the Koch system, the line
has definitely met the company’s
requirements for speed, automation and
minimal changeover time. With its
custom-designed, automated infeed
system, the line delivers properly
oriented candy rolls in a variety of
combinations, with blister-packing
speeds of 16 to 18 cycles/min. And,
Morrissey says, changeover, which
requires only a change in the plugs used
to determine the size of the blister, is just
a five- to 10-minute process.

More information is available:
Action Packaging Automation, Inc.
(APAI), 609/448-9210.
www.apaiusa.com.
Beckhoff Automation LLC,
952/890-0000. www.beckhoff.com.
Cognex Corp., 508/650-3000.
www.cognex.com.
Koch Maschinenbau GmbH,
07445/181-0.
www.koch-maschinenbau.de.

Dispensers in bulk hoppers, above left, are
placed into the blisters manually. Blister-
cards, above, are placed upside down on top of
the blister before being sealed.
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Absorbent 
grease pad soaks
up the benefits
Favoring prevention as the best cure, Boyer’s Food Markets, based in
Pennsylvania, moves to a highly absorbent pad that helps prevent
hot grease from leaking out of its rotisserie chicken tray-packs.

Lauren R. Hartman, Senior Editor

A
n ounce of prevention is worth a
pound of cure. Boyer’s Food Markets
has taken that phrase to heart by
making a packaging improvement to
its plastic, dome-shaped rotisserie
chicken containers that helps prevent
grease from leaking out, which could

put customers in a “fowl” mood. Founded in 1949 in
Orwigsburg, PA, Boyer’s operates 17 locations
throughout Eastern and Central Pennsylvania, all of
which emphasize its dedication to giving customers
extraordinary service. Because its supermarkets strive
to please customers instead of seeing them take flight,
Boyer’s added Hot-Loc™ absorbent pads from the
Cryovac Div. of Sealed Air Corp.
(www.sealedair.com) inside of the chicken trays.

Customer safety and product protection are

paramount, says John Boyer, president of real estate
and vp of operations for Boyer’s Food Markets. He
also heads the company’s corporate safety committee.
“Awareness of safety is extremely important,” he says.
“Preventing something from needing to be cleaned is
better than doing something about it after the fact.”

T
he domed, two-piece polyethylene
terephthalate containers are highly protective,
but the chicken inside had been vulnerable to
shifting around in shopping carts and in

grocery bags, which could cause any hot grease inside
to leak out, should the container tip. Developed in
response to retailer requests, the Hot-Loc pads absorb
excess grease, fat and juices from hot, pre-cooked
foods, such as rotisserie chicken, fried chicken, roasts,
loins or ribs, resulting in cleaner packages, case
displays, floors and front-end checkout stations.

Enclosed in PE film, the pads are constructed with a
polymer skin capable of withstanding temperatures up
to 180 deg F under store deli heating lamps for a
duration of 12 hours. The pads “drink in” liquids
through patented, one-way “valves” located on their
bottom layer. These hundreds of tiny valves absorb the
juices only through the bottom of the pad, which
helps keep the meat from drying out. Microwave-safe,
the pad locks in moisture and liquids during reheating
and has what Cryovac describes as an enclosed fluff
pulp matrix
originally
developed
for Cryovac
Dri-Loc
pads.
Available in clear and black and in a variety of sizes
and absorbencies, the pad can be used in all sorts of

For more on new materials, read about
an award-winning, printed, peelable,

CASE-READY LID FILM for meat trays at
wwwpackagingdigest.com/info/fpa05
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heated retail display cases. Complying
with applicable U.S. Food and Drug
Administration regulations, the pad can
be used in rigid or flexible containers.

M
ike Tomek, sales
representative for Sealed Air’s
Cryovac Food Packaging
Division, says Cryovac

shipped Boyer’s a case of the pads to trial
at one store location for a month. After
monitoring the product, the company
decided to adopt Hot-Loc across all 17
of Boyer’s Food Markets locations. The
pads are added to the chicken packages
in the store deli department.

Since adding the Hot-Loc pads,
Boyer’s says it has had no rotisserie
chicken-related incidents. The pad film

enclosure is strong and durable and the
sealed edges prevent juices and grease
from leaking out. 

According to John Boyer, the results
exceeded all expectations. Deli managers
are receptive to the pads, and store
customers have provided
positive feedback.

J
ohn Boyer says he doesn’t just
work for Boyer’s Food Markets;
he’s also a customer. “As an end
user, I see the results of the pads

from the other side,” he states. “There’s
no pool of grease at the bottom of the
container when I get home, yet grease
removal doesn’t take away from the flavor
or moisture of the meat.”

Boyer’s Food Markets originally used
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Shoppers find the chicken packs in displays
with warmer lighting, above. Since adding the
pads, the stores have reported no rotisserie
chicken-related incidents. The pads are
added to the base trays in store delis, right.

clear pads, and then switched to
black pads in May of 2005.
“Black is invisible to the customer
and makes a much nicer
presentation,” says John Boyer.
For Boyer’s, the absorbent pad is a
valuable asset. “It adds a minimal
cost to the package, but we think

about what one accident could be
worth. You cannot put a price tag
on customer safety,” says John
Boyer. Dedicated to providing
excellent customer service, the
company, through its safety
committee, continues to ensure a
safe environment for customers.

Deli managers are
receptive to
the pads, and
store customers
have provided
positive feedback.

More information is available:
Cryovac Div., Sealed Air Corp., 800/845-3456. www.sealedair.com.
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I
n August 2005, Procter & Gamble introduced the
latest addition to its best-selling Tide liquid
laundry detergent line: Tide with Febreze®
Freshness. To help the new product stand out on
store shelves, P&G features it with a glossy, shrink-
sleeve-decorated cap highlighting the familiar
Febreze logo. Working in partnership with P&G,

Multi-Color Corp. (www.multicolorcorp.com) helped
develop the distinctive shrink-sleeve-decorated cap. 

P&G wanted to use a decorated cap to attract
shoppers’ attention and distinguish Tide with Febreze
Freshness from other Tide products. Multi-Color was
involved in early discussions for the project in late
2004. Use of injection in-mold labels was an option,
but the capmaker lacked the necessary capabilities.
Since Multi-Color offers multiple decorating

technologies, they suggested using shrink-sleeve labels.
Shrink sleeves would provide the graphics, product
protection and quality look the project desired.

Shrink-sleeve labels are one of Multi-Color’s main
product lines. However, this project presented several
challenges. The caps had to be predecorated because
the two plants producing Tide with Febreze Freshness

did not have shrink-sleeve application capabilities on
their filling lines. The predecorated caps would have to
withstand travel through the cap-conveying system and
the torque applied during capping.

To read about how shrink labels are produced for
haircare products at QUICK PAK, go to

www.packagingdigest.com/info/quickpak

Rising tide for 
shrink-labeled cap
Procter & Gamble launches Tide with Febreze Freshness in predecorated, 

sleeve-labeled caps that offer more billboard space for graphics.
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Multi-Color’s product leadership
group handles new product
development and provides technical
support during qualification testing.
Based on the results of line trials, they
determined that predecorated caps could
work using a specially designed shrink-
sleeve label.

“We were working on several aspects
of the project simultaneously,” says
Philip Albenice, technical representative.
“While our primary focus was to
develop a product that would work for
this application, it also had to be a
product that would fit our production
capabilities. Our goal was to design an
innovative shrink-sleeve label that we
could produce efficiently.”

The accelerated timeline for the
project presented another challenge.
P&G planned to launch Tide with
Febreze Freshness in August, and its
production schedule called for

packaging to be ready in June.  
“We were confident we could deliver

a product that would meet their needs
and their schedule,” says John Voelker,
vp of sales for Multi-Color. “We met
with Procter & Gamble in late January
and presented our plan for the project.
We would handle everything in-house—
product development, prepress,
production and the actual decorating.
Being able to handle the entire project
made a big difference.”

The entire Multi-Color team pulled
together to make the project a success.
Product leadership would continue
product development and provide
technical support. Laser Graphics
Systems, Multi-Color’s prepress facility,
would produce the color separations and
printing cylinders. The sleeves would be
printed and finished at Multi-Color in
Scottsburg, IN, and applied at Quick
Pak (www.quick-pak.com), Multi-
Color’s packaging services division. 

Quick Pak was uniquely suited for
the Tide with Febreze Freshness project.
A leading contract-packaging services
provider, it adapts production
capabilities to meet specific customer
needs. Many of its fulfillment projects
require manual assembly, which was an
important factor during the early phase
of this project.

The initial line trial of the
decorated caps for Tide with Febreze
Freshness took place in March 2005.
The trial used samples hand-applied at

Quick Pak. “The trial was to gauge
the robustness of the shrink-sleeve-
labeled cap,” says Francene Lord,
director of sales at Quick Pak. “The
results confirmed that we had a
product that would meet Procter &
Gamble’s expectations.”

One plant began producing Tide
with Febreze Freshness on June 1 and
required 2 million decorated caps.  The
caps spotlight the Febreze logo and
match the background color of the
labels for each of two product scents

available. The product  went into full
production and launched on schedule.
The new cap developed for Tide with
Febreze Freshness is unique to the
marketplace. Decorated caps open up a
new area on a container for graphics. 

Our goal was
to design an
innovative
shrink-sleeve
label that we
could produce
efficiently.

More information is available:
Multi-Color Corp., 513/381-1480. 
www.multicolorcorp.com.
Quick Pak Div., 513/771-0704.
www.quick-pak.com.

PDX0602TIDE.qxd  1/24/2006  2:25 PM  Page 37



• Distinctive design
• Quality construction
• Sends a strong message and lasting

image for your products
• Customized foam inserts available

Please call or visit our website
for more information.

rose plastic USA, L.P.
P.O. Box 698 • California, PA 15419-0698 USA

Tel: 724 938 8530 • Fax: 724 938 8532
www.rose-plastic.com

to protect and promote your products!
We Make a Strong Case

FEBRUARY 2006 PACKAGING DIGEST       www.packagingdigest.com
po

uc
h 

fil
lin

g/
se

al
in

g
38

Jack Mans, Plant Operations Editor

A
new pouch fill/seal machine is
opening many doors for Harvest Pak
Foods, Ft. Myers, FL. Dedicated to
the production of high-quality,
processed foods that are sterile for
two years or more without requiring
refrigeration, Harvest Pak began

production in 2005. The company produces a wide
range of hot-fill liquid food products under its own
brand name and contract packs them for other
companies. Products include smoothies, baby foods,

flavored water, oatmeal, soups, sauces and cocktail
mixes packaged in clear, foil, retortable, boil-in-bag
and microwavable structures.

“I’ve been in the food industry for many years, and
it became apparent to me that pouches are where the
growth will be for food products,” says Harvest Pak
founder and president Jeffrey Rinz. “Pouches have
numerous advantages over cans and jars and, in many
cases, will ultimately replace them.” Advantages of
pouches over bottles and cans cited by Rinz include
the fact that pouches cost less to make and have
tremendous savings in freight costs, both empty and

filled, and in space requirements. “I can store a
million pouches right next to my machine. It would

fill my warehouse to store that many cans or bottles,”
says Rinz. He also says pouches have much less
environmental impact. Most importantly, he says,
food in pouches tastes better. “All of our products are
hot-filled rather than retorted, so they don’t have any

Pouch machine runs 
liquid food products

A horizontal, rotary fill/seal

pouch machine at Harvest Pak

Foods runs a wide range of

hot-fill food products and pouch

sizes to meet industry needs.

Continued on page 40

For more information about fill/seal operations, click on
http://www.packagingdigest.com/info/formfill

Fill/seal pouch machine handles two pouches simultaneously at speeds 
to 100 pouches/min. Ink-jet printer applies date and lot codes.
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burned flavor. All in all, there are really no negatives
about pouches; everything is positive,” he concludes.

In late 2004, Harvest Pak installed a Model TT-
9CW pouch filler/sealer from Toyo Jidoki Co., Ltd.
(www.tyj.co.jp). Chori America, Inc.
(www.choriplg.com) is the exclusive global marketer
for Toyo Jidoki pouch packaging machinery. “We had
tried another machine, and it didn’t work out,” says
Rinz. “Then I heard about the Toyo Jidoki machine
and called Dennis Calamusa to get more information.”
Calamusa is founder and president of ALLIEDFLEX
Technologies, Inc. (www.alliedflex.com), which is a
North American sales representative for Chori, and
sold Harvest Pak its machine. “Dennis took us to see a
Toyo Jidoki machine in operation, and it looked
perfect for our needs,” says Rinz.

The intermittent-motion, rotary model TT-9CW
fill/seal system runs premade standup and pillow-style
pouches at speeds up to 100 pouches/min.  Available
in different material configurations, the multilayer
pouches typically are 3 to 5 mils thick and incorporate
foil, aluminum oxide or silicon oxide as an oxygen
barrier. In some instances, they also incorporate an
oxygen scavenger to absorb free oxygen in the pouch. 

The pouch machine can accommodate up to a 750-
mL fill volume and can run a wide assortment of
closures, including caps, spouts, pull rings, laser-scored
tearnotches and resealable zippers. 

Preformed pouches are delivered to the machine in
two boxes sitting side by side, and the machine picks
up two pouches simultaneously with grippers on the
sides of the pouches. All subsequent operations are also
done to two pouches simultaneously while the
machine is stopped. 

At the first station, a Linx 4900 ink-jet printer from
Diagraph, an ITW co. (www.diagraph.com) applies a
lot code and date to the back of the pouch. Auto flush
at startup and shutdown combine with Auto Power-
down ensure trouble-free startups with the touch of a
button. The unit can store 50 messages in memory
and features automation of diagnostics and running
parameters.

At the next station, the grippers move toward each
other, and vacuum cups pull the pouches open. Cone-
shaped plastic elements then descend into the tops of
the pouches to ensure that the tops are fully open.
Next, the pouches enter the fill station, where pistons
discharge the product, which is filled at 200 to 220
deg F. The quantity of fill is determined by the length
of the piston stroke, which is set from the control
panel, but each piston has a knob for fine-tuning. 

The grippers then move outward to pull the tops of
the pouches closed, after which the pouches pass
through two top-sealing stations, where the tops are

heatsealed at about 340 deg F. This is followed by two
seal-cooling stations, where chilled water circulates
through the cooling heads to cool the seals to about 60
deg F. The grippers then release the pouches onto the
takeaway conveyor. “The TT-9CW isn’t an easy
machine to operate, and it took us a while to learn all
of its idiosyncrasies, but Dennis gave us a lot of help
with the installation, startup and training, and now we
dominate the machine,” says Rinz.

The discharge conveyor is sized to provide at least
three minutes residence time to ensure that the hot
product has time to sterilize the inside of the pouches.
They then enter a vertical, spiral hydro-cooler from
Cloudy & Britton, Inc. (www.cbife.com), where 60-
deg-F water cascades down over them and cools them
to about 75 deg F. The hydro-cooler consists of a
conveyor mounted on a rotating vertical shaft. The
pouches enter at the lowest level and are transported to
the top, where they discharge. Cooling requires from
20 to 40 min, depending on the size of the pouches, so
the cooler has an adjustable-speed drive that the
operator adjusts to maintain the pouches in the unit
for the required time.

The pouches discharge onto a conveyor from which
workers manually pack them into shipping cases.
Harvest Pak has installed a Model CE-900-STD case
erector from Southern Packaging Machinery Corp.
(www.spmc.biz/) that picks knocked-down cases from
the feed magazine, erects them and glues the bottom
flaps with hot-melt glue. 

Filled cases are pushed into a Packomatic™ 1023
automatic side-belt case sealer from Smurfit-Stone
Packaging Systems (www.Smurfit-stone.com). This
unit automatically closes the top flaps of the cases, and
then seals them with hot-melt adhesive. Both the case
erector and the top sealer incorporate hot-melt glue
systems from Nordson Corp. (www.nordson.com).

More information is available:
ALLIEDFLEX Technolgies, Inc., 941/923-1181.
www.alliedflex.com.
Chori America, Inc., 201/750-7051.
www.choriplg.com.
Cloudy & Britton, Inc., 425/775-7424.
www.cbife.com.
Diagraph, an ITW co., 636 300 2000.
www.diagraph.com.
Nordson Corp., 770/497-3700. www.nordson.com.
Southern Packaging Machinery Corp.,
305/245-3045. www.spmc-biz/
Smurfit-Stone Packaging Systems, 407/843-1300.
www.smurfit-stone.com.
Toyo Jidoki Co., Ltd., 03-5447-2596. www.tyj.co.jp.

Carton erector, left, picks knocked-down cartons from
the feed magazine, erects them and seals the bottom
flaps with hot-melt glue. Top sealer, above, closes top
flaps and seals them with hot-melt glue.
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AT Info has introduced
two new printers, the
AUTOPRINT® 400
and the AUTOPRINT
Freedom Printer along

with the new AUTOPRINT® Ink Management
System for 2006. Shown publicly for the first time at
the Northwest Food Processing Expo in January, the
new products expand AT Info's family of
AUTOPRINT turnkey solutions that feature
Hewlett Packard thermal inkjet technology. The
products are designed to make high-speed, high-
resolution printing of package identification easy and
affordable. 

The new AUTOPRINT® 400 Series Printer is a
high-definition, on-demand industrial printer that
meets FDA and Global Trade GTIN specifications
for grade "C" or higher UPC or UCC barcode
verification. It features four HP cartridge print heads
for printing alpha-numeric text, barcode symbologies
and graphics up to 2 inches high and 40 inches long
at 600 dpi resolution. It prints ingredients on unit
boxes and package identifiers on shipping cartons,
including product descriptions, ingredients, quantity,
country of origin, use-by-dates, traceability codes
and barcode symbologies —all in compliance with
supply chain requirements and at speeds up to 
480 fpm.

The new printer is modular and flexible.  It can
be configured to print messages up to 8 inches high
and 40 inches long on shipping cartons. A Windows
driver and WYSIWYG software make for easy set-up
and use and facilitate on-demand, inline variable
data printing.  This digital printer even forecasts the

cost of each print message beforehand.
Compared to traditional carton ID systems, 

AT Info calculates that the AUTOPRINT® 400
offers 2-4 times the print quality of older inkjet
systems—a critical factor in successful bar code
scanning —and costs half as much in labor and
materials as label and ribbon systems. 

The AUTOPRINT Freedom Printer is a single
head printer that uses standard HP inkjet cartridges
to print 1, 2, 3 or 4 lines of alpha-numeric text in a
½ -inch high print path. It is a high-print-quality
(600 dpi) solution for printing variable information
including production lot, time and serial codes and
customer use-by-dates in real time on both unit
boxes and outer shipping cartons of food,
pharmaceutical and personal care products. The
compact AUTOPRINT Freedom Printer fits on
package production lines or in OEM cartoning and
case forming machines. It is a cost-effective
alternative to lower-resolution contact, inkjet and

labeling devices which are often slower and expensive
to operate and maintain.

The HP inkjet print heads on both the
AUTOPRINT® 400 and AUTOPRINT Freedom
Printer are robust and reliable with no wearing parts.
They use eco-friendly water-based HP inks that
bond securely to paperboard and corrugated
substrates without bleeding out for crisp, clear
printing.

The new AUTOPRINT® Ink Management
System increases capacity, up-time and profit for
high-volume packaging lines. The 700 ml ink supply
system works with any AUTOPRINT 3, 4 or 
6-head thermal inkjet printer. The system uses HP's
economical new bulk ink supply and AT Info's
automatic ink replenishment capability minimizes
operator interventions. The two-cartridge
replenishment system regulates ink flow to the print
heads, switches automatically to the full cartridge
when the other is empty and indicates the empty
cartridge for change-out. These features facilitate
longer, uninterrupted production runs that increase
labor efficiency and production output and reduce
costs.

AT Info offers a complete line of automatic
printing centers, in-line coders and tabletop printers
for identifying unit boxes, cards, pouches and
shipping cartons. All are engineered for high
performance and low cost of ownership.

Contact:
AT Information Products, Inc.
201-529-0202
www.atip-usa.com

Turnkey solutions provide higher quality, lower cost
than traditional systems.

It is a cost-effective
alternative to lower-
resolution contact, inkjet
and labeling devices
which are often slower
and expensive to
operate and maintain.

ADVERTISEMENT

Contact us for a print sample, cost estimate and name of your local distributor.

Hewlett Packard Inkjet 
Technology enables 
AT Info’s Package 
Identification Systems

AUTOPRINT®

● Ink Management System

● Series 400 All Purpose Printer

● Freedom Real Time Coder
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World Authority in Advanced Technology for 
Magnetic, Vibratory & Metal Detection Applications

Powerful Xtreme™ Rare Earth magnets remove fine metallic particles from process flows, while 
E-Z Tec® Metal Detectors provide the critical final inspection ensuring your products are free of 

dangerous metal contaminants. Go to Eriez.com and review the wide selection of 
equipment to rid your products of metal contamination!

Power ComparisonERIEZ Xtreme
1

AveragePull Test AverageGauss ShippingMagnet B
3

3
4 Days

Magnet C
5

5

8 Days

Magnet D

Magnet F

2
2

4 Days

For complete test results, go to
eriez.com/pulltest

Ask Orange™

1 Next Day

14 Days

7 Days

4
4

6
6

Magnet E

TM

Xtreme™ Rare Earth
Magnetic Grates

E-Z Tec®

Metal Detectors

888-300-3743
www.eriez.com

FREE 
“How To Choose & Use”
Magnetic Separators or 
Industrial Metal Detectors

• E-Z Setup and Validation
• Xtreme Sensitivity

• #1 in Magnetic Strength
• #1 in Holding Force
• Widest Range of Models

Xtreme Rare Earth E-Z Tec

FEBRUARY 2006 PACKAGING DIGEST       www.packagingdigest.com
w

ra
pp

in
g 

ca
rt

on
s

42

Shrink wrapper is the 
cherry on the ice cream

Lauren R. Hartman, Senior Editor

T
he Richmond Foods’ ice cream plant
in Leeds, England, flowraps and
cartons assorted Nestlé brand ice cream
“lollies,” or what folks in the U.S.
know as ice cream pops. In fact,
Richmond now owns several of the
Nestlé brands, including Fab, Milky

Bar, Rowntrees Fruit-Pastil and Mr. Men, as well as
many private-label products marketed in U.K.
supermarkets, which are produced at the Leeds plant.
After they’re flowrapped, the ice cream pops are
cartoned and the cartons are counted and collated
before they’re snugly wrapped in clear film for
distribution in seven different formats. All of this is
performed at speeds up to 450/min. The wrapping is

accomplished by a single Europack Starwheel shrink
wrapper from Bradman Lake Group
(www.bradmanlake.com).

W
hile many conventional shrink wrappers
first loosely apply shrink film around a
product and then send the wrapped item
through a shrink tunnel that tightly

shrinks the film to fit, the Europack system applies
shrink film to products so that the film just fits,
without actually applying any tension. This is achieved
primarily by the geometry of the sealing jaw. As less
film is applied, less heat energy is required to shrink

Cartons of ice lollies, or ice cream novelties for various Nestlé brands, left and right, above, are handled on a new type of shrink wrapper that relies less on tension and heat energy and more
on the efficiency and improved design of the shrink tunnel.

Some of the U.K.’s favorite “ice lollies,” or ice cream pops, are being 
shrink-wrapped in a new, £7-million plant addition at Richmond Ice Cream 
in the U.K. on a system that saves energy and is durable at 40 deg C.

Continued on page 44
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When you’re looking to increase speed, reduce cycle times, and improve control and 

productivity, Rexroth is the pneumatics solutions provider that can optimize your 

packaging applications, even in high-pressure washdown areas. Our HF valve family, 

with integrated serial communication and advanced diagnostic options, provides high 

flow for maximum speed in a compact package, all while reducing downtime. Don’t let 

your pneumatics supplier hold you back. Look to faster and smarter pneumatic solutions 

from a company you can trust. Bosch Rexroth. The Drive & Control Company

Bottleneck?

Need to increase 
speed and 
avoid expensive 
shutdowns

Go with the Flow:

Use Rexroth high 
speed pneumatics 
with advanced 
diagnostics 

Bosch Rexroth Corporation ■ www.boschrexroth-us.com ■ 1-800-REXROTH (739-7684)
For more information, go to our home page and enter Web Code US00283.

Electric Drives
and Controls Hydraulics

Linear Motion and 
Assembly Technologies Pneumatics Service

Rexroth pneumatics. Filling the need for every application.
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the film around the product. This,
coupled with improvements Bradman
Lake made to the tunnel design, has

resulted in smaller, more efficient heat
chambers.

Richmond’s own top-selling ice
cream brand, Skinny Cow, is also

packed on the new stick line, with
capacity of two million “lollies” a week.
A high-volume operation, the packaging
line produces 27,000 lollies/hr and does
so in a 40-deg-C environment.
Durability of the equipment was critical,
and the requirements were demanding,
explains Richmond Ice Cream’s
technical project manager Graham
Royle. In addition to being able to
handle the entire production line’s
output, the wrapping equipment has to
accept cartons containing 3, 4, 6, 8 and

24 ice pops and pack them into 6�1,
6�2 and 3�2 carton configurations.

“This [number] may increase to meet
new retailers’ demands,” Royle says.
“The system needs to make rapid
changeovers, with downtime kept to a
minimum. We also needed machinery
that’s robust, versatile and dependable.”

R
oyle goes on to say that at first,
Richmond considered stretch
wrapping the cartons, but
couldn’t find machinery that

would fit into its budget or its
production space. Then, Richmond
looked at shrink-wrapping equipment,
received proposals from various vendors
and after initial trials, made a few visits
to existing equipment users. It
ultimately selected the Europack. A
right-angle shrink wrapper, the
Europack Starwheel machine is available
in stainless steel and can be customized
according to user specifications. 

I
n operation, a single lane of layflat
cartons is fed into the machine and a
starwheel uprights them, one by one,
before they are counted. The proper

collation of cartons then moves forward,
is raised and held to make a two- or
three-layer format, and then the group
is film-wrapped and pushed into the
shrink tunnel by the following pack.
The clear film absorbs heat in the
shrink tunnel chamber and the packages

pass through quickly, in just a few
seconds, so the required low
temperature of the ice cream is
maintained.

Machine control and line interface is,
like all Bradman Lake Group machinery,
provided by an Allen-Bradley
touchscreen from Rockwell Automation
(www.rockwellautomation.com). The
only changeparts required are starwheel
parts for the different package formats.
Other machine adjustments are made by
handwheels with digital readouts.
Changeovers are made in 15 to a
maximum 30 minutes.

“The Europack Starwheel machine
has done what we wanted right from the
start,” concludes Royle.  “It’s versatile,
very dependable and just keeps running
without any problems.”

For more on SHRINK WRAPPING, click on
the Package Handling Info Channel on our

website at www.packagingdigest.com/info/
packhandling

We can
make rapid
changeovers
with downtime
kept to a
minimum. We
also needed
machinery that’s
robust, versatile.

More information is available:
Bradman Lake Group, 704/588-3301.
www.bradmanlake.com.
Rockwell Automation, 414/382-2000.
www.rockwellautomation.com.
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t takes a tough
machine to make your
package look beautiful.
Designed and built in the
USA, PDC tamper-
evident banding
and shrinksleeve
labeling systems are
top-quality workhorses
that get the job done with
durability, speed, cost-
efficiency, and unmatched
customer support and service. 

PDC shrinksleeve labelers
give your package even
greater shelf appeal with

sleek, form-fitting graphics. 
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THE POWER BEHIND THE PACKAGE

8 Sheehan Avenue, Norwalk, Connecticut 06854 • 203-853-1516 • F 203-854-0834 • www.pdc-corp.com

The R Series Shrinklabelers are rugged, high-speed, U.S.-made
labelers built for the rigors of beverage and food production lines.

SHRINKSLEEVE LABELERS • TAMPER EVIDENT NECK BANDERS • MULTIPACKERS • SHRINK TUNNELS

When your brand’s
image is on the 
line – think PDC.

Call us at 
203-853-1516.
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C
o-located with the
Packaging Services Expo,
the new Packaging
Containers & Materials
Expo and the new
Packaging Summit
conference program

open this spring. The Packaging Services
Expo, which made its debut last year,
focuses on contract packaging and
related services. The Packaging
Containers & Materials Expo will
emphasize not only containers and
materials, but also closures, pumps,
fitments, label materials and technology.
The conference program includes
sessions addressing packaging ideas,
innovations, advancing technologies and
contract packaging services.

During the shows’ venue, the World
Packaging Organisation will announce its
2006 WorldStar awards recipients, and
the Institute of Packaging Professionals
will present its AmeriStar awards.

Cooperating associations for the
Packaging Services Expo include the
Contract Packaging Association and the
International Safe Transit Association.
The new Packaging Containers &
Materials Expo is held in cooperation
with the Closure Manufacturers
Association, the Flexible Packaging
Association, the Glass Packaging
Institute, the Paperboard Packaging
Council, the Tag & Label Manufacturers
Institute, the National Association of
Container Distributors, the Tube
Council and IMPEE, the Mexican
packaging association. The show and
conference are organized by Tarsus
Group p.l.c., in cooperation with
Landon, Farrey & Associates.

The conference program opens
Tuesday morning, focusing on
Consumer Drivers & Solutions, with
three, hour-long seminars and a
networking lunch. The sessions then
divide into two concurrent tracks for the
afternoon, with four different topics
each. Wednesday’s morning schedule is
the Global Track, with three seminars,
two concurrent sessions and a working
lunch. Three sessions in the afternoon
address Strategies in Sustainable
Packaging. Three seminars on Thursday
morning cover Contract Packaging and
Services. A full description of all sessions
and speakers is available at
www.pkgsummit.com.

Preregistration, which ends April 3
for both shows, is $45, on-site
registration is $55 and nonexhibiting
supplier registration is $500. A
Packaging Summit Gold Pass, which
allows access to both shows and all
conference sessions, is $1,050, or $895
for IoPP members. Group packages are
available, starting at $735 for nine or
more people from the same company to
$945 for three to five people from the
same company. Any half-day session is
$350. Registration is available at
www.pkgsummit.com.

www.pkgsummit.com

Packaging Summit 
to make inaugural run

Two shows and one conference program come to the
Donald E. Stephens Convention Center May 16 to 18.
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To learn more about how CHEP’s quality pallets can spare you 
from product loss, call 1.800.243.7255 or visit www.chep.com.

We’ll show you a stage for reducing product damage.We’ll show you a stage for reducing product damage.

YOU SEE A PALLET.YOU SEE A PALLET.

Utilizing sturdy construction and 
smart design, CHEP’s high-quality 
pallets can minimize damage to 
your valuable products and save 
you an average of $1.50 per 
shipment. Each pallet features 
top-deck coverage and 9-block 
point support for stability of unit 
loads. In addition, 4-way entry on CHEP 
pallets provides easier loading and 

movement, while also maximizing floor 
space and warehouse efficiency through 

the pinwheeling of shipments.
CHEP’s innovation and 

attention to detail in pallet design, 
manufacturing and maintenance 
allows manufacturers, distributors 
and retailers, large and small, to 

move products of any size around the 
globe with confidence.
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Lauren R. Hartman, Senior Editor

G
ifts are a physical expression of our
feelings for others, and today
consumers put more effort than
ever into finding just the right gift
for that special someone. They also
expend an equal amount of effort
in the packaging of those gifts for

maximum
effect. That’s
why E. & J.
Gallo Winery,
Modesto, CA,

is now showcasing bottles of its distilled spirits in
what it’s calling “Big Window” gift packaging.

Designed for the 2005 holidays, the entire package,
except for a large, clear-film window on the front, is
made of paperboard, though what looks amazingly
like a silk liner inside is actually trompe l’oeil printed
graphics. Atlantic Packaging Group
(www.atlanticpackaginggroup.com), a specialty
packaging converter, was recommended to E. &  J.
Gallo for its expertise in designing and producing
windowed packages—just what the winery was
looking for.

The development of the new gift-packs was a
cooperative effort between E. & J. Gallo’s in-house
design department, which developed the carton
graphics, CAG Design (www.cagdesign.com),
which worked on prepress preparation and Atlantic

Packaging Group, which produced the tuck-
top/automatic-bottom cartons and the
paperboard inserts.

The holidays are the time to create unique, eye-
catching and often spectacular packaging, and
packagers mainly want their holiday offerings to be
remarkable because in the holiday shopping season
offers such a rich opportunity to confirm the loyalty
of existing customers and to attract new ones to
their product lines.

For E. & J. Gallo, which markets its wines
throughout the U.S. and in more than 90 foreign
countries, making it one of the largest winemaking
operations in the world, the holidays are especially
important. Still a privately owned family business, the
winery has a diverse product portfolio, encompassing
a wide range of libations, fine table and sparkling
wines and distilled, wine-based spirits and beverage
wines. Known worldwide for its extensive selection of
distilled spirits, E. & J. Gallo’s E&J Brandy is one of
the top revenue-generating brandies in the world. The
spirits are sold under the name E&J Distillers. But the

E. & J. Gallo Winery unveils holiday gift cartons showcasing bottles of brandy
and liqueur with large film windows to make spirits bright for consumers.
Intricately designed graphics and ample product visibility aim to attract loyal
buyers and lure new ones.

Windowed 
gift-packs lift spirits

For more peeks at distinctive cartons, visit the
Carton, Case INFO CHANNEL on PD’s website

at www.packagingdigest.com/info/carton

FEBRUARY 2006     

CAN and BOTTLE
WATER BLOW OFF

CAN and BOTTLE
WATER BLOW OFF
• Mounting hardware for quick installation.

• Quick adjustments for different sizes.

Phone: 626.576.0144
Fax: 626.289.2548
P.O.Box 367, San Gabriel, CA 91778

E-mail: SALES@AIRBLASTINC.COM

Web Site: www.airblastinc.com
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For reverse tapered bottles, flasks,
unstable bottles, locking shapes,
personal-care containers, trigger
bottles and other non-round products.

• Advanced servo laning
• Pressureless product handling
• Extremely low maintenance 

For more information:
call: 860-342-1100  ext. 238
email: APT@Standard-Knapp.com
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fact that “distilled spirits” isn’t the first thing that comes
to mind when consumers hear the name “Gallo” was
part of the company’s motivation for developing
spectacular holiday gift packaging for three of its
distilled spirits product offerings.

R
obert Chin, senior marketing director for the
company’s spirits portfolio, says that more
stockkeeping units were added to the spirits
line’s holiday packaging choices in 2005, to

offer more gift choices for existing customers and to
attract new customers to the spirits line in general and
to certain products in particular. For the 2005 holiday
season, Gallo prepared single-bottle packages and “gift-
box,” packaging that displays the spirit bottle in an eye-
catching, decorated carton that differentiates it from
other bottles on the store shelf and creates a ready-to-
give, wrapped “present.” E&J VSOP Brandy and a
collection of Cask & Cream bottles were chosen for
this treatment.

While all of the new gift-packs had to be eye-
catching, the one for E&J XO Limited Release
Vintage Reserve Brandy, a newer, premium, limited-
release brandy introduced in 2004, is probably the
most upscale, because it had to present the highest
quality to support the image of its contents. Each
carton contains a 750-mL bottle of brandy or liqueur.

Available in states that allow such combination gift
packaging, a group of gift sets goes a step further with

special treatments and includes value-added premiums
that the winery says were designed to create a
thoughtful gift that projects a quality image for the
spirits. The bottle of E&J XO, for example, comes
with a pair of brandy snifters etched with the E&J
brand logo, while E&J VSOP includes a vintage-style,
metal pocket flask that’s similarly engraved. Cask &
Cream Liqueur features a glass mug etched with the
Cask & Cream logo. 

T
he packaging project began with E. & J. Gallo
presenting Atlantic with the bottles, the
premiums and its package objectives. “Their
guidelines were very simple,” explains Jim

Brown, Atlantic Packaging Group’s vp of sales and
marketing. “[Gallo] asked us to develop a package
that offers maximum product visibility, holds the
bottles and premiums securely and is easy to assemble
and load.” It was critical to E. & J. Gallo that the gift
bottles be highly visible through the cartons instead of
being portrayed through the graphics alone. It
decided to offer the VSOP Brandy and the Cask &
Cream Liqueur in a multipanel windowed package,
and to present the upscale XO brandy in a dark, rich,
classic-style package that matched its brand image
with a single, die-cut, oval window on the front panel
of the carton.

Both E. & J. Gallo and Atlantic Packaging Group
went for a very dramatic look for the packaging. The

packaging team set out to develop five structural
designs for each package using the criteria. Able to
work with various paperboard folding materials, such
as SBS, recycled and clay-coated paperboard and
litho-laminated corrugated, Atlantic Packaging stocks
its own paper and paperboard in rolls that range in
caliper from .010 to .032. 

Combining strength and visibility, the “Big
Window” gift cartons are made of .024 SBS and
incorporate sturdy film inserts made of heavy-gauge
polyvinyl chloride or acetate (depending on the package)
that form the full-panel windows in oval or near-oval-
shaped, die-cut openings in the cartons. For some of the
packages, the PVC film (provided by Klöckner
Pentaplast [www.kpfilms.com]) is also scored and
folded to wrap around two of the carton panels to
promote viewing of the bottles from multiple sides. 

Once E. & J. Gallo saw prototype samples of the
2005 gift-packs, it says it found the dramatic brand
presence it was looking for. 

Carton exteriors for the two brandy packages team
solid lines broken by embossed gold accents, while the
premiums within nestle within specially printed, scored
and perforated paperboard inserts that appear to be
drapes of soft satin cloth on which the premiums appear
to be floating. Cartons for E&J XO and Cask & Cream
secure the bottles and premiums in place with the use of
flaps die-cut into the printed inserts and a flap that slips
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Left, prepress operations 
include trapping to ensure that fine 

serifs on smaller typefaces aren’t lost.
Above, finished knocked-down 

cartons and paperboard inserts are
shipped for assembly at E. & J. Gallo as

separate pieces for loading.

continuous • cut sheet • trim presses • lip rollers • material handling 
tooling • retrofit kits • parts/service

Brown Machine LLC
330 N. Ross St., Beaverton, MI 48612
Toll Free: 877-702-4142 • Fax: 989-435-2821
sales@brown-machine.com 

Give us a call or visit:
www.brown-machine.com

Continuous TherContinuous Thermoformoforming?ming?
...... Accept No SubstitutesAccept No Substitutes

SeriesCS
Continuous Thermoformers

TM-

Brown’s CS-Series continues to lead 
the in-line/continuous market in every
way…increased productivity, ease of
operation, unmatched quality, and 
consistent performance. Year-after-
year...in nearly every application/
material. Check out servo-controlled
platens (including independent servo
plug assist) & state-of-the-art HMI-
machine and oven control package.
Complete systems with a horizontal 
or vertical trim press, other auxiliaries. 

Compare the “true” value of a 
CS-Series. Let us show you 
the benefits of stepping up 

to a Brown today.

Continued on page 50
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over the bottle necks. The premium
glasses or mugs are fitted under the die-
cut flaps and their bases are inserted  into
the die-cut slots. The VSOP Brandy
pack’s metal flask premium sits in a die-
cut paperboard pocket of the insert
structure, secured firmly at the neck by a
nearly invisible, transparent plastic tie.

To spike sales of the packs, E. & J.
Gallo’s design department created
striking, distinctive and deep color
schemes that differ for each SKU.
Graphics for the Cask & Cream
Liqueur appear in a rich brown, pearly
beige and gold scheme that uses a visual
representation of the creamy drink
swirling on both the outer panels and
the insert portions to attract shoppers.
The design for E&J VSOP Limited
Brandy tempts consumers with a glitzy
royal blue and metallic gold palette. A
bright red band on a shiny black
background, accented with gold
elements and red or gold type,
complements the E&H XO Vintage
Reserve Brandy carton. 

While each graphic design is unique,
all of the designs exhibit a family
resemblance that leverages the E&J
brand identity with subdued elements,
sophisticated typefaces and fluid visuals.
Atlantic Packaging Group prints and die-
cuts the “satin” paperboard inserts on
.014 SBS, laminated to F-flute
corrugated, which it says is strong
enough to hold the filled bottles and
premiums securely, yet offers a smooth
printing surface. E. &. J. Gallo says the
reproduction of satin is so accurate that it
even prompts shoppers to pick up the
package for a closer look. 

Jim Brown, vp of sales and
marketing at Atlantic Packaging, points
out that adding the large film window
requires special equipment. In a single
pass on a Kohmann (www.window-
patcher.com) window-applicating
machine, the window film is die-cut,
creased and punched, which prevents
the window film from awkwardly
bunching when the SBS carton board is
later folded during carton erection.
Then, the film is glued over the
window opening in the carton and
adhered to the flat carton blank. 

Notes Brown, “Even with the special
equipment, there are several things
going on at once [during this process],
and only experience can prepare you for
what can happen.”

Ketchup

Mustard

Relish

Mayonnaise

Chocolate sauce

Cake decorations

Peanut butter

Jelly

Cheese sauce

BBQ sauce

Salad dressing

Tomato paste

Horseradish

Seasoning

Condensed Milk

And

so many more...

Think Outside
the Bottle...

Food in Tubes

NORDEN, INC.
A Division of the Sirius Machinery Group

230 Industrial Parkway, Branchburg, New Jersey 08876 USA
Phone: (908) 707-8008 ◆ Toll Free: (800) 526-5074

Sales Fax: (908) 707-0073 ◆ After Sales: (908) 707-8782
Web: www.nordenmachinery.com

There were a lot of steps involved to achieve the 
final result . . . the process involves printing, blind
embossing, die-cutting and windowing in that
order, but each step involves its own registration

and quality-control challenges.
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I
t was the task of CAG’s imaging
services group, which maintains a
state-of-the-art prepress facility in the
same building as Atlantic Packaging

Group, to digitally prepare the sets of
graphics for printing and to produce
printing plates directly from final
computer files. This isn’t as
straightforward as it sounds, attests
CAG’s imaging manager Stuart Swan.
“The blue ‘satin’ graphics for the VSOP
package are actually created by
combining spot colors—three blues, a
purple and a black. The interior uses of
two blues and a purple.”

Both Brown and Swan have high
praise for the Gallo designers’ printed
simulation of a satin lining, which was
developed using photography of draped

material and then translating it into
computer graphic images.

Using a 56-in.-wide KBA
(www.kbavt.com) Planeta press,
Atlantic Packaging Group offset-prints
the XO Brandy carton in six custom
colors and the insert in three. The Cask
& Cream carton is printed in four-
color process plus an extra bump of
black to achieve the desired effects.
Each carton also features a metallic gold
ink accent color, and is UV-coated as a
final finish. 

One imparticular challenge arose
over the gold printing on the XO
carton. Lettering on the lower corners
of the carton’s front and side panel has
very fine serifs. The serifs and the gold
framing around the window required
special trapping to .004 in. to achieve
perfect register.

The gold framing, the E&J logo at
the top of the front panel, an “Aged 7
Years” emblem below the window and
the XO logo on the lid are all blind-
embossed on a Bobst
(www.bobstgroup.com) die-
cutter/embosser. Atlantic also blind-
embosses the VSOP pack’s E&J crest,
logo and gold “railroad track” accents
that run around the top and bottom
edges of the VSOP carton and the logo
on five of the panels of the Cask &
Cream carton. 

As they have with other projects,
Atlantic Packaging and CAG worked in
close cooperation to achieve the desired
outcome. “There were a lot of steps
involved to achieve the final result,”
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Call or Send for Our Free Catalog

INDEMAX, INC.

P.O. Box 544
Sparta, NJ 07871

www.indemax.com

973-209-2424
USA & Intl.

800-242-7185
USA

800-345-7185
USA & Canada

973-209-2644
FAX (24 Hours)

We also build special application hoses for over 100 private label people

Note: The use of INDEMAX Products
protects ALL OEM Service and Warranty Policies

When You Save Your Company Money…You Save Jobs

From The Customers
That Have Proven The Worth

of Hot Melt Machine Replacement Parts
Manufactured By Indemax, Inc.

Since
1978 INDEMAX MANUFACTURES

1 “The Most Accurate
Temperature Consistant
and Long Lasting Hoses”

2 “The Most Accurate and
Diameter Consistant Nozzles”

3 “The Fastest and
Longest Lasting Modules”

4 “The Quickest
Delivery”

5 “The Best REAL Service
(Not Lip Service)”

6 “The Most
Reasonable Prices”

SO… If you want the Least Problems,
the Longest Lasting and Most Accurate Low Cost Hot
Melt Machine Replacement Parts…Buy From Us…

If That’s Not What You Want…Good Luck!

That’s
Customer
Testimony!!!

THEIR PRICE
$186.00

OUR PRICE
$88.00

THEIR PRICE
$2395.

OUR PRICE
$1440.

THEIR PRICE
$32.75

OUR PRICE
$16.00

THEIR PRICE
$32.75

OUR PRICE
$19.00

Here, the film window (on the roller) is scored
and affixed to the finished carton blank by a
special window-application machine.

More information is available:
Atlantic Packaging Group, 860/889-1344.
www.atlanticpackaginggroup.com.
Bobst Group, 973/226-8000.
www.bobstgroup.com.
CAG Design, 203/913-3338.
www.cagdesign.com.
KBA North America, Inc.,
717/505-1150. www.kbavt.com.
Klöckner Pentaplast of America, Inc.,
540/832-6000. www.kpfilms.com.
Kohmann GmbH & Co. KG, 49 2104 91460.
www.window-patcher.com.

Brown says. “To oversimplify, the
process involves printing, blind
embossing, die-cutting and
windowing in that order. Each step
has its own registration and quality-
control challenges.” 

Throughout the project, which
took about four to six weeks to
complete, computer files were
exchanged, hard proofs were sent
express mail and questions were asked
and answered by phone, so the
distance between the winery in
California and the converter in

Connecticut seemed rather
transparent. After a few visits for
progress reviews and final press
approval, the spirits packages came
together according to E. & J. Gallo’s
high standards. Specific sales results
are not yet available, says Tony Cole,
director of E. & J. Gallo’s supplier
development group, but the company
has seen pleasing indications. “In the
markets we serve, the sets have been
well received,” he says. “Sales indicate
our goal of attracting new buyers
seems to be working.” 

PDX0602GALLO.qxd  1/25/2006  3:45 PM  Page 51



FEBRUARY 2006 PACKAGING DIGEST www.packagingdigest.com52

new productsequipment
Continuous band sealer The Emplex MPS 14000 high-speed continuous band
sealer is designed to seal most styles of heavy-duty bags, including gusseted,
multiwall and laminates. Capable of speeds up to 1,500 in./min, the system provides
25 in. of heat and 10 in. of vortex air cooling. Vortex air cooling is controllable by the
user. The unit comes with a removable sealing module that facilitates quick
changes of Teflon bands and quick access for cleanout and preventative maintenance.
Digital controls allow the operator to control sealing temperature, speed and pressure. An all-
stainless-steel version is available.
Plexpack,
416/291-8085.
www.plexpack.com

Cartoner The QMAX 1000 cartoner
offers a range of standard features,
including a smooth, dual-head rotary
feeder with an upstream magazine. The
magazine offers an opposing-vacuum
carton-opening system for difficult-to-open
cartons. The cartoner also provides a
multipitch capability and rapid, 3D
changeover, and features a quick-change
length system. Allen-Bradley controls and
Nordson Pro-Blue hot-melt applicators are
standard.
Quantum Packaging Systems, Inc.,
905/238-9815.
www.quantumpackaging.com

Accumulation buffer The
vertical accumulation buffer combines
two or more spiral conveyors for up and
down movement. Effectively using
overhead space for dynamic storage
while preserving floorspace, the buffer
system can handle most conveyable
products, including bottles, cans, pails,
bags, bundles and wrapped and
unwrapped items. Suitable for
applications needing extended time for
cooling, drying or curing, the buffer can
also take up surges between
manufacturing processes and during
short   packaging-line interruptions.
Products can be merged back into the
main  packaging line directly from the
buffer, although external merging
devices may be needed depending on
the product and speed of operation.
Ryson Intl., Inc., 757/898-1530.
www.ryson.com

P-s rotary labeler
Equipped with quick-release bottle
plates, the Master labeler can apply p-s
labels to the front, back and neck of
bottles at speeds of up to 150
bottles/min. Available with quick-release
bottle plates, the system is suitable for
labeling cylindrical and shaped
containers (square, oval, etc.), and it can
apply the labels using either cold glue or
p-s label stock or a combination of both.
A PLC facilitates automatic adjustment
of the labeling stations and the labeling
head. Plate rotation is servo-driven.
P.E. USA, Inc.,
513/771-7374.
www.pe-us.com
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Intelligent drive The
Telemecanique® Altivar® 71 variable-
speed AC drive can control up to 700-hp
motors. Dual microprocessors and motor
control algorithms provide torque
performance and speed regulation.
Designed to be operator-friendly, the

drive has a large,
easy-to-read,
customizable LCD
that uses plain text
and features a
navigation wheel
that allows users to
scroll through
menus. A quick-
start menu includes
macro
configurations to

facilitate commissioning. Integrated
Modbus® and CanOpen protocols
ensure low-cost integration into any
device-level network, the co. reports.
PowerSuite software provides
configuration, monitoring and diagnostics
through an Ethernet or Bluetooth wireless
connection. An integrated  oscilloscope
function detects operational drift on
machines. The drive meets IEC, EN, CSA
and UL 508C standards and is suitable
for material handling, packaging and
other applications.
Schneider Electric, 847/397-2600.
www.us.schneider-electric.com

Rotary puck inserter
A rotary puck inserter operates at up to
300 units/min. Pucks enter an infeed
starwheel and are transferred to a main
turret starwheel where inserters place
the container into the puck. They’re then
transferred onto a discharge conveyor.
Changeparts can be easily removed.
Simplimatic Automation,
434/385-9181.
www.simplimaticautomation.com

Checkweigher The TSC 350 16x checkweigher is a drag-
chain-style scale that’s designed for large-quantity, in-motion
weighing of rigid, semi-rigid and stable products ranging from 5 g to
10 kg, in high-production packaging lines. The design comprises 16
individual lanes, offering conveyor speeds of up to 300 ft/min and
weighing at speeds up to 5,600 units/min. Capable of weighing,
classifying and rejecting up to 16 items simultaneously, it utilizes
two strands of Nylatron® flat-link chain to convey product across
the weighing portion of each scale. The unit’s multitasking operating
system can switch between individual weighing tasks, distinguishing between each
weighment and combining 16 lines, allowing them to run parallel. Integrated scale

controls are housed in a standalone industrial enclosure and can
receive, interpret and display weights from each loadcelll on all 16 lines
simultaneously and independently. The checkweigher can be configured
to handle virtually any shape or size package and is suitable for
applications including, but not limited to, paint, adhesive, insecticide,
butter, sugar, cookies and more. It’s built with all-stainless-steel
components and comes in various configurations to meet application-
specific requirements. Other features include a selection of reject
options, light displays and alarms, among others.

Thompson Scale Co., 713/932-9071.
www.thompsonscale.com
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Packaging Machinery
Applications:
• Cartoning
• Bottling & Canning
• Material Handling
• Decorating
• Labeling

Increase Uptime and Reduce
Maintenance Costs with 

RBC Roller® Cam Followers

800.390.3300

Visit us at www.rbcbearings.com
to download the “Superior Alternative”
brochure and a comprehensive technical
paper highlighting the advantages of the
RBC Roller technology.

RBC Roller
cam follower

Needle roller
cam follower

The Superior Alternative
Compared to needle roller cam followers,
the RBC Roller offers:
• Size ranges from 1"–10"
• 5 times longer operating life
• Lubricated for life
• Twice the speed capability
• Excellent value!
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Robot controller The EC-201 palletizing
robot sports the new FA01 controller. Specifically
designed for Fuji palletizing operating systems,
the FA01 controller doubles the palletizing
recipe memory, houses a centralized location
for servo amplifier parameter settings and
reduces spare parts. It supports a new
teaching pendant with added safety features,
interchangeable plug-and-play servo amplifiers,
a palletizing-specific touchscreen for easy
programming and monitoring and a port for off-line program backup.
American-Newlong, Inc., 317/787-9421.
www.american-newlong.com

Hot-melt labeler The Anker Roland
HS15 labeler is suitable for the application
of hot-melt, wraparound labels onto round
and contoured containers.The labeler
features an adjustable label magazine and
tool-less changeover, saving time when
changing label size and shape. It’s
constructed of stainless steel and has a
robust, vibration-free design to prolong life
and increase efficiency, the co. says.
KHS, Inc., 262/797-7200.
www.khs-inc.com

Vacuum-packaging system The Supervac vacuum-packaging
system is a new, in-line design and sealing technology that’s engineered for low
maintenance costs. All models offer
a stainless-steel construction for
sanitation. Its patented expansion
cushion increases output with short
evacuation times. Its double
bioactive sealing technology
eliminates leakers, providing
perfect seals, the co. says.
Reiser, 781/821-1290.
www.reiser.com

RFID starter kit The Gen2 RFID Pilot Express program includes a turnkey
RFID hardware and software package that facilitates the launch of pilot
RFID programs, using new, EPCglobal Gen2
protocol, in 30 days or less, the co. reports.
Contents include an MP9320 v.2.8
multiprotocol reader, antennas, a light stack
and other peripherals, Gen2 software and
sample Gen2 tags from Texas Instruments.
The kit also comes with RAPID, the co.’s RFID
Application Programming Interface for
Developers and a quick-start guide.
Samsys Technologies, Inc., 877/367-4342.
www.samsys.com

F L E X I B L E  P A C K A G I N G  D I V I S I O N

No matter what size your run, Color Craft utilizes fl exographic printing to make 
shrink sleeve labels aff ordable – at a fraction of the prep cost of rotogravure 
presses. Color Craft off ers in-house prepress and design services and operates 
state-of-the-art equipment, ensuring you receive superior quality. With more 
than 40 years of experience, we accept nothing less. Call Color Craft today to 
fi nd out how you can expand your possibilities.

Want to fi nd out more about aff ordable shrink sleeves? 
Call Color Craft at 800-876-2656 or go to www.colorcraftlabel.com. 

EXPAND YOUR POSSIBILITIES WITH 
       AFFORDABLE SHRINK SLEEVE LABELS
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Also contact us for: Cold-Seal, Retort Pouches and Woven PP Bags

10-Color Shrink Sleeve Labels
Container & Graphic Design

Bottles & Labeling
Application Equipment & Shrink Tunnels

WORLD CLASS GRAVURE PRINTING
UNBEATABLE SERVICE

EXTRAORDINARY VALUE

WORLD CLASS GRAVURE PRINTING
UNBEATABLE SERVICE

EXTRAORDINARY VALUE

Call Osio toll-free at 1-888-671-OSIO (6746)
1275 South Lewis Street • Anaheim, California 92805

www.osiopack.com
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Electromagnetic
clutch/brake The Smooth-Start™
UniModule electromagnetic clutch/brake
provides consistent, smooth starting and
stopping performance throughout its
entire torque range, the co. reports.
Suitable for conveyor lines, including
unit-handling conveyors, where starting

and stopping at full
torque can cause

conveyed
items to slide
or tip, the
Smooth-Start

unit enables
operators to

tailor clutch/brake
torque to their

application’s specific starting and
stopping requirements. Factory-
assembled, the unit is NEMA C-face-
compatible and automatically adjusts for
wear. It can be paired with the co.’s
CBC-300 clutch/brake control, which
features two independently adjustable
channels, allowing the clutch and brake
torque levels to be set independently.
Warner Electric, 800/234-3369.
www.warnerelectric.com

RFID printer Paxar Americas,
Inc.’s Monarch® 9855™ RFID tabletop
bar-code printer is designed to print and
encode the RFID smart labels required
by several major retailers and the
Department of Defense. The printer
automatically writes to RFID chips
embedded in thermal-transfer bar-code
labels. It tests the chip, writes to the chip
and then prints human-readable and
bar-code data. The printer can operate
at speeds up to 12 in./sec.
Paragon Data Systems, Inc.,
800/211-0768.
www.paragondsi.com

Intelligent RFID reader The IF5 RFID reader has been enhanced with
IBM’s WebSphere RFID Device Infrastructure (WRDI) software. Developed for RFID
device manufacturers that need an embedded, open-standards-based software
platform to provide automatic RFID data collection and reporting from remote
locations, the software allows the reader to route data to an IBM RFID WebSphere
Premises Server and control RFID printers. It gives the reader edge-server
capabilities, including the ability to perform on-board decision making, reducing
network traffic by filtering incoming data from external RFID tags and sending only
pertinent information upstream. The reader can also integrate and reconcile RFID
information with data used in other parts of the business.
Intermec Technologies Corp., 800/347-2636.
www.intermec.com

RFID encoder/applicator Designed for tagging cases of consumer
goods, the 800 Series of high-speed, RFID encoder/applicators is capable of
increased speed and throughput, the co. says. EPCglobal Gen2-compliant, it’s
capable of tagging up to 100 cases/min, and it facilitates flexible tag placement
to accommodate varying positioning requirements. It’s built to integrate with
existing software, systems and equipment and handles most form factors of
RFID tags, including the application of on-pitch inlays. The unit features remote
status and configuration reporting capability, and it’s adaptable to operate in
harsh environments.
Markem Corp., 866/263-4644.
www.markem.com/rfid
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A Division of B& M Industries, Inc.

Tel: 813-754-9960 • Fax: 813-754-9321 • E-mail: bodopak@worldnet.att.net

www.bodolaypackaging.com

Compact in size, these high-speed
form/fill/seal packaging machines 

feature exceptional precision 
and reliability, along with 

quick-change features 
for versatile operation.

Models C-50 & C-100 Stand-Up Pouch Capabilities

LAMINATE OR POLYETHYLENE

• high speed C-50: 50/BPM;
C-100: 100/BPM

• fast, automatic sealing of bags
• variety of products— automotive, 

food, electrical, pharmaceutical, 
toiletries, and more

• easy maintenance and 
quick change over for 
minimum down time

• economical to operate — 
lower power consumption

• servo drive system
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Headspace gas analyzer The
CheckMate™ headspace gas analyzer tests packages
with very low headspace, providing reproducible testing
and documentation of vials, vacuum packages, shelf-
stable adhesives, transdermal patches and implantable
devices. It eliminates operator fault caused by misreadings
that typically result from humidity, ambient air pressure or
temperature, the co. states. Once-a-year calibration
intervals and a self-diagnostic program make the system
operator-friendly. It’s designed for flexibility and cost-
efficiency, as it accommodates a variety of package
formats by requiring test-sample volumes of only 1 to 2
mL. Self-diagnostics and an internal date-logger can store up to 10 different setup
programs and ensure cGMP quality-control traceability. The system logs, sorts and
prints data on up to 2,400 test results to analyze oxygen content in packs produced on
different machine lines, or on packages containing different types of product.
PBI-Dansensor America, Inc., 201/251-6490.
www.pbi-dansensor.us

Shrink wrapper The Contour™ Series S-50 shrink wrapper features a
flexible, servo-driven wrapping wand that maximizes size-range capability, increases
film control and places film. An
exclusive film-cutter assembly feeds
and cuts film in lengths ranging
from 20 to 56 in. The wrapper’s
scalable, patent-pending heat
tunnel’s heat and airflow management
capabilities ensure bull’s-eyes and minimum
graphic distortion, the co. says. Capable of
speeds up to 50 cycles/min, depending on the application, the wrapper is
available as a standalone unit or can be integrated with a tray packer. Options
include a dual-spindle side film stand and compatibility with registered film.
Douglas Machine, Inc., 320/763-6587.
www.douglas-machine.com

Photoelectric sensors Available with
adjustable sensing ranges or tamper-proof, fixed ranges,
ML6 photoelectric sensors operate at ranges from 20 to
120 mm, detecting targets while ignoring background
objects beyond a precisely defined cutoff range.
Contained in a 14�18�33-mm housing, the sensors
include 4-in-1™ technology, which allows for four output
configurations from one sensor. Configuration is
automatically selected based on the connected load.
The sensors are equipped with cross-talk immunity and,
for background suppression, have a low sensitivity to
color. They detect white and black objects to within 10 percent of the same distance.
Small and sharp visible-red light beams aid in sensing small parts.
Pepperl+Fuchs, 330/486-0001.
www.am.pepperl-fuchs.com

Sealing system The Hanagata Z-Series automatic L-sealer can be integrated
with a Vision Series shrink tunnel to seal up to 40 packages/min. The intermittent-

motion L-sealer is compact in design, produces fully
enclosed, shrink-wrapped packages and features quick
product changeovers through hand-crank adjustments.
Its user-friendly, text-driven control panel stores up to 10
different product parameters, and a pinch roller gently
pulls the shrink film ahead of the seal bar, virtually
eliminating film breaks and downtime. The stroke-
limiting, adjustable seal-height centers the seal for
enhanced product appearance and faster speeds. A
guillotine-style seal-head creates consistent seals, the
co. says. Applications include videotapes, printed
materials, knockdown cases and a host of retail

packages. Two models are available to accommodate varying product sizes.
Arpac Group, 847/678-4081.
www.arpac.com

Case packer The Versatron 939s
APT case packer is specifically
designed to handle difficult-shaped
containers. It’s equipped with several
features that allow it to pack reverse-
tapered bottles, flasks, unstable
bottles, personal-care containers,
locking shapes, trigger bottles and
other, nonround products. The design
incorporates servo laning, a low-
pressure infeed, smooth transfers and power-grid active product transfer capabilities,
which provide gentle handling and facilitates low maintenance. The unit also offers
soft-catch technology and servo indexing of cases.
Standard-Knapp, Inc., 860/342-1100.
www.standard-knapp.com

Compliance kit The EPC Gen2 DoD compliance kit is designed to enable
suppliers to achieve DoD EPC compliance in less than 14 days, the co. reports.
Intended as a low-cost EPC Gen2/Gen1 solution, the kit includes a multiprotocol,
EPC Gen2 and Gen1 Class 1/0 integrated reader with a USB/Serial port connection
to a host PC and fully functional, EPC Gen2 and Gen1 Class 1/0 software that
allows it to program and read tags with DoD EPC codes.The kit supports common
interface standards, including J2EE, JDBC, FTP, XML over TCP and Microsoft.NET,
among others.
SmartCode Corp., 404/581-5501.
www.smartcodecorp.com
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These days, rumors often travel faster than the truth,
and misinformation can spread with alarming speed.  

That’s why we at DuPont are taking action to set the record
straight about an issue important to our customers and to
consumers.

That’s not just our opinion. Independent scientific research
and over 30 years of consumer use support the safety of 
our products. 

Of course, in today’s fast-paced media and Internet world,
dispelling rumors and addressing misinformation requires more
than facts. It calls for a commitment to defend, to inform, and
to advocate.  

Our commitment to you and the Paper Packaging Industry is
a sustained effort to set the record straight. And to remind
you, our valued customers, why you can continue to trust
DuPont to provide the most effective grease and oil-resistance
solutions Solutions backed by comprehensive testing and a
firm commitment to safety. Solutions that will provide new
and innovative products and technologies to help keep your
business sustainable, now and in the future.

For additional information and updates, please visit
www.dupont.com/zonyl/

CONSUMER ARTICLES MADE WITH
ZONYL® ARE SAFE.

STRAIGHT TALK ABOUT
DUPONT™ ZONYL®

©2005 DuPont. All rights reserved. The DuPont Oval Logo, DuPont™, The miracles of science™
and Zonyl® are trademarks or registered trademarks of DuPont or its affiliates. Zonyl® is a
DuPont trademark for its brand of surface protector.
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Rigid Containers

Reusable plastic container The
Ropak Industry Standard family of containers is
built on a 45�48-in. footprint and comes in 25-
and 34-in. heights. Engineered to be lighter in
tare weight than standard Ropak containers of
the same footprint, the containers have a
capacity of 1,500 lb. The 25-in. version offers 19.7
cu ft of storage volume; the 34-in. offers 29.2 cu ft. They
can be equipped with one or two hinged drop doors on the 48-in. side and   feature
four-way forklift access. Each side offers four label openings for bar codes or other
contents. The containers have a closed-deck base, and an optional cover is available.
Collapsible for storage when empty, the containers can be stacked up to six-high
when filled. They’re RFID-ready and recyclable.
Linpac Materials Handling, 888/209-7052.
www.linpacmh.com

Aerosol packaging Two new slim can sizes expand the co.’s North
American steel aerosol collection. Now available in 45- and 49-mm dia, the cans are
suitable for use with cosmetic and
personal care products. Said to
provide durability, cans are shaped
using the co.’s proprietary blow-
forming process. High-quality
lithography is available to enhance the
cans’ appearance. They come in
heights up to 71/4 in.
Crown Aerosol Packaging, an
affiliate of Crown Holdings, Inc.,
215/698-5260.
www.crowncork.com

Plastic box Designed originally for packaging
prescription pharmaceuticals, a styrene box comes in a
variety of sizes and colors. It can be custom-decorated
and features an ergonomic shape that eases removal of
small items. Applications range from pharmaceuticals
and daily supplements to jewelry, nuts and bolts and
scientific research materials.
Continental Packaging Solutions, 888/676-5277.
www.continentalpackagingsolutions.com

Tube closures Heavy-duty tube closures
can be used to seal and secure shipping tubes.
Produced in plastic, wood and steel, they’re
available for tubes ranging from 11/2 to 60 in.
dia. The closures also provide a secure, tight fit to
ensure product remains in the tube throughout the
shipping and handling process, the co. states.
Badger Plug Co., 800/959-0832.
www.badgerplug.com
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Introducing a New Line of CASE SEALERS
A.B. Sealer, Inc. introduces a new line of CASE SEALERS
starting at $2,900. From Semi-Automatic to Fully 
Automatic Random there will be a sealer to fit any budget.
Sealers are available in stainless steel. A.B. Sealer also
offers for the first time a Stainless Steel Tape Head.
A.B. Sealer Maximum Series Case Erectors are RUGGED,
COMPACT and have no tools required changeover. The
Maximum Series will give you the widest case range in the
industry. View demonstrations of the MAXIMUM SERIES
CASE ERECTORS on our website at www.absealer.com. 
A.B. Sealer, Inc.
sales@absealer.com, 877-885-9299

Barrier Plus� Plastic Packaging Keeps
Products and Graphics Crisp

Barrier Plus plastic packaging features gas and moisture
barrier, superb quality printing, and can be formed in a

variety of sizes and shapes. Paper Machinery Corporation
has brought together a combination of technological

breakthroughs to create the packaging industry's first
ever pre-printed convolute container. Barrier Plus has

garnered both the AmeriStar and WorldStar awards in 2004.
Paper Machinery Corporation

414-362-8247, www.papermc.com

RSI 2.0" Stainless Steel Splash Proof
Printhead w/Regulator

Case printing demands robust and reliable solutions.
Today's equipment can be subjected to sanitation processes,
corrugated dust and debris. The RSI 2" Stainless Steel Splash

Proof printhead provides environmental containment for 
the Hewlett-Packard TM Thermal Ink Jet (TIJ) technology.

With standard "open" printheads Housings, electronics,
cartridges, and regulators are exposed now they are

protected. Hewlett-Packard TM technology can print
barcodes and text at speeds up to 500 fpm.

RSI Print Systems, 866-774-6847, www.rsiprintsystems.com

METTLER TOLEDO Hi-Speed 
Magna-Switch™ Product Handling System
The METTLER TOLEDO Hi-Speed Magna-Switch™ product
handling system can divide a single lane into as many as
nine discharge lanes. Its patented "Jam-Free" switching
capability can also combine packages from multiple lanes
into one lane, making it ideal for feeding a single high-speed
machine. The system is available for cartons, bottles, 
pouches, cups and more.  
Mettler-Toledo Hi-Speed, Inc.
Telephone: 607-257-6000; Fax:  607-257-6396
hispeed@mt.com, www.hispeedcheckweigher.com

SATO's New GTe Series Printer
Fast: Delivering 12 ips print speed at 305 dpi. 
User-Friendly: Large LCD, menu-driven OS & onboard
keypad make programming quick and easy. Intelligent:
With a standard built-in programming language
(SATO's SEMBL), easily interfaces with external devices
such as scanners, scales & other data-streaming devices.
Durable: Metal frame and body ensure it performs 
reliably & optimally in harshest of environments.
SATO America, Inc.
Phone: 888/871-8741
satosales@satoamerica.com, www.satoamerica.com

How to Choose Industrial Metal Detectors!
New comprehensive 28-page guide explains everything
needed to properly specify the correct detector for any

application. How to Choose & Use Metal Detectors
reviews the many types and styles needed to detect large

tramp metal in mining to fine metal contaminants in food
products. Learn about sensitivities, validation procedures,

safety factors and other influences in selection. The Ask
Orange Series provide solutions to process problems.

Eriez Magnetics
1-888-300-3743

eriez@eriez.com, www.eriez.com

HITACHI AC Drives Family
Hitachi, a global leader in quality standards, offers 
general purpose and high performance drives from 
1/4 to 350HP. A wide range of available communication 
protocols and a full line of accessories enhance the best 
price/performance ratio in the business. One simple 
programming tool for the entire range of drives means 
easy start-up, operation and serviceability.
Hitachi America, Ltd.
914-631-0600
inverterinfo@hal.hitachi.com
www.hitachi.us/inverters
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For more information, contact Barbara Levin at (630) 288-8474, blevin@reedbusiness.com

info showcase Literature and other multimedia, product
announcements and websites for packaging
machinery, materials, containers, supplies, and
services. Contact supplier directly or respond 
online for information.

PVC/PETG/OPS Shrink Sleeves
by Ameri-Seal Inc.

Offering custom printed shrink sleeves and heat
shrinkable labels and seals. Clear and colored 

films--shrink sleeves and cut bands also available in
hundreds of sizes. Supplier of Pre-Forms and Multi-Pack

Bands. Full Service Contract Sleeving Division shrinks
sleeves directly onto your products via heat/steam

tunnel technology. Call for quote.
Ameri-Seal Inc.

(818) 700-9036, (800) 220-7981, Fax: (818) 700-9062
www.ameri-seal.com, E-mail: mail@ameri-seal.com

CVC's New Super Intelligent "Hawk" Labeler
The Model CVC-302 wrap around labeling system has
an automatic bar code verification system and rejects
any incorrect products or labels. Special features includes 
SelfSet� automatic setup, Servo motors, automatic 
counters, touch screen controls and memory capacity
for up to 50 job. The placement accuracy is up to ±1/32".
The "Hawk" is reliable, affordable and comes with a
customer satisfaction guarantee.
CVC Technologies, Inc.
Toll Free Phone: 877-282-7333 ● Fax: 909-941-8400
www.cvcusa.com

A Modular Cartoning Solution: Automation
at Your Own Pace

The 54L erects, closes the bottom, and positions cartons
vertically. A loading area of any length can be attached

for manual/auto loading. The 82 Top Closer can be
added later for a complete system. Cartoners run a

range of sizes/styles, at 60cpm.
Bivans Corporation

(323) 225-4248
Fax: (323) 225-7316 

www.bivans.com
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Machinery/Materials

Let Us Make YourBooklet LabelsTM

Copy Expansion Labels... That’s All We Do!TM

a.k.a. BookletLabel.com
www.JHBertrand.com

INLINE FILLING SYSTEMS, INC.
TEL: (941) 486-8800
FAX: (941) 486-0077

FILLERS • CAPPERS • TURNTABLES

 www.fillers.com
                 

Quality
made in the

USSA

PISTON FILLERS

High quality piston fillers 

for your most demanding

application. All pneumatic

operation and stainless

steel construction 

make these models 

ideal for washdown

food/dairy applications 

& hazardous 

environments.

For more information, 

please call

1-866-ALL-FILL
or visit us at 

www.all-fill.com

FOR LIQUIDS, CREAMS, & PASTES

Call Us for a Free Quote

800-505-2247 • www.polyrol.com

Your Best Bag Price

Pre-opened 
Bags-on-a-Roll

• Quality Guaranteed

• Many Sizes in Stock

• Custom Printing

• Fastest Delivery

ADVERTISING MEANS BUSINESS

Standard classifications are:  Machinery/Materials;  Contract Packaging; 
Career Opportunities. Other more specific classifications may be requested.

2006 rates are $285.00 net per column inch (1 time frequency), $265.00 net per column inch 
(3 time frequency), $250.00 net per column inch (6 time frequency), $240.00 net per column inch (12 

time frequency).  Add $30.00 net per column inch for second color.  Colors available are:  Standard 
Red, Blue, Green, Yellow and Magenta.  All rates are non-commissionable.  Blind Boxes are available 

for a $25.00 fee.  Deadlines: 5th of the month preceding issue.  Please send all 
materials, insertion orders to:

PACKAGING DIGEST Classified Sales Manager
2000 Clearwater Drive, Oak Brook, IL 60523 • Fax: (630) 288-8476

Attn: Barbara Levin • Phone: (630) 288-8474 
E-mail: blevin@reedbusiness.com

WATERLESS CAP SEALER ®

www.automatetech.comwww.automatetech.com

• Advanced “SMART SEAL™” digital induction sealer technology
• Compact/user friendly/stainless steel construction   
• Complete inspection and quality assurance systems 

• Maintenance and trouble-free
• Cost effective, seals a wide 

range of containers and caps
• Originator of the 

“Waterless Cap Sealer”
LLC

®

Automatic & Semi-Automatic Induction Sealers

34 Hinda Blvd., Riverhead, NY 11901 USA • Tel (631) 727-8886 • Fax (631) 369-3903
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Over 600 sizes of poly bags & zipper locking bags in stock 
for same day shipping.  Unlimited custom options too!

 Free drop shipping, no minimum orders and a Low Price 
Guarantee.  Call for your FREE Distributor Catalog or 

visit www.InternationalPlastics.com

PLASTIC BAGS

Packaging Distributor Hotline 1-800-433-0095

Registered trademarks used are owned by their respective owners

Auger Manufacturing Specialists
22A Bacton Hill Road

Frazer, Pennsylvania 19355 USA
USA & Canada, Toll Free: 1-(800)-544-1199
(610) 647-4677  Fax (610) 640-9085

www.augermfgspec.com
E-mail: info@augermfgspec.com

for All-Fill, AMS,
Bartelt®, Mateer and
Spee Dee Fillers
• OEM QUALITY
• REFER TO PART NUMBER
• MOST ITEMS IN STOCK

FUNNELS and PARTS
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1225B Aerowood Drive • Mississauga, Ontario, Canada L4W 1B9
Phone: (905) 238-9815 • Fax: (905) 238-5754

www.quantumpackaging.com • email: sales@quantumpackaging.com

Qmax Horizontal Cartoner

Quality products….. 
Technical expertise… Innovative ideas

• Cartoner Sales • Engineering Design & Consulting
• OEM components • Machine Rebuilds & Upgrades
• Field Service • Cartoner Rentals Agent Positions

 Available 

Place Your CLASSIFIED AD TODAY!
Call: Barbara Levin at 630-288-8474

We Buy and Sell
“USED” Label-Aire’s

Board and Drawer Repair
Rebuild, Parts and Service

Equipment Rental

QLC
800-837-1309

The company that applies itself!

AFFORDABLE FILLING SOLUTION
NEW ENHANCED B-350e FILLER

Why gamble with used filling 

equipment? You can have a NEW 

Model B-350e Auger Filling Machine 

for a special price of $8995. 

Features include PLC Controls, 

aluminum head casting,16 gallon 

hopper, dustproof cover with 

one piece clamp, coast 

compensation, 5 Product 

Setup Capacity, 

and a full 1 year warranty. 

STOCKED FOR 

IMMEDIATE DELIVERY

For more information, please call

866-ALL-FILL
or visit us at www.all-fill.com

$8995

SHRINK WRAP MACHINES & TUNNELS: Shanklin, Hi-Tech, 
Weldotron, Conflex, Hanagatta, Beseler, Clamco, Seal-A-Tron, 
Sergeant
SHRINK BUNDLERS: Great Lakes, Anderson APV, Weldotron
HORIZONTAL WRAPPERS: Doboy, Marden Edwards, Scandia, 
Dizma, All Pac Super
ALSO AVAILABLE: Blister & Skin Pkg. Equip., Checkweighers, 
Carton Tapers & Strappers Autobaggers, Renco Baggers, C&K 
Bunch Wrappers, Labelers, Cartoners, Neck Banders  
JUST IN: SHANKLIN F-4A S/S, F-1, A-26A, Tunnels T-72 S/S, T-62 
S/S, T-7XL; CECO & CLYBURN CARTONERS; SENCORP HP12 Blister; MIMA
Pallet Wrapper; and many accumulating and rotary tables.

*** CHECK OUR WEB SITE OR CALL FOR MORE DETAILS ***
REPUBLIC CSC SHRINK FILM

GREAT SUPER SAVER PRICES
Call for pricing and a FREE sample test roll.

PARTIAL LIST - CALL FOR DETAILS
WE WANT YOUR SURPLUS EQUIPMENT

* Table Top & Automatic 
* Junior, Quart & Gallon models 

*  Low prices, quick delivery 
* Replacement parts for all GEYER fillers 

check out our “specials” at 

www.packagingenterprises.com

800-453-6213
Packaging Enterprises Inc. 

12 N. Penn Ave., Rockledge, PA 19046 

   your source for 

PISTON FILLERS 
for liquids & pastes 

Swiftpack 2x16 Lane Electronic Tab/Cap Counters •  King Auto P.S. Wrap Labeler, LH-6          
Uhlman Blister Packaging Machine, Model UPS 300 •  CLI UNI-CAP 8 Auto 4 Quill Capper
Macofar CD40 Capsule Filler yr 1999 “0” & ”00” •  Mateer Twin Head Auger Filler Mdl 2900              
King TB-4 Electronic Tab/Cap Packaging Lines •  5 - 20 Cu Ft Patterson Kelley “V” Blenders
New 8 Stn “D” Tooling Tablet Presses with pre-compression •  Se Jong Model SF-30 Capsule Filler
Manesty Beta Press 16 Station Rotary Tablet Press •  38”, 42”, & 48” S/S Coating Pans    

Complete Packaging Lines for Tablets, Capsules, Liquids, and Powders
 Process Equipment: Mixers, Tanks/Kettles, Granulators, & Coating Pans

www.djsent.com    •    email: sales@djsent.com
MOST EQUIPMENT CAN BE INSPECTED IN TORONTO!!!

Enterprises
NEW AND USED PROCESS AND PACKAGING EQUIPMENT

 2700 - 14th Avenue, Unit 6     Phone: 905-475-7644   Toll Free: 888-DJS-SALE
 Markham, Ontario L3R 0J1    Fax:     905-475-7645 • Benchtop and Automatic

• Versatile Fast Filling
• Liquids to Viscous Products
• Fast, Easy Changeover
• No Drips
• Fast Delivery

SERVO/FILL®

Volumetric Liquid Filling Systems

Call 800-658-3622

LOW COST, HIGH QUALITY
Liquid Filling System

Believe it.  It’s an Oden Filler.

Oden Corporation
199 Fire Tower Drive, Tonawanda, NY 14150
800-658-3622 • 716-874-3000 • Fax 716-874-1589
www.odencorp.com  •  sales@odencorp.com 

Call Oden for all your net weight and volumetric liquid filling needs.

Closeouts
Do you have ‘obsolete’

items in your warehouse?

Call Todd Stern at 888-330-4764 or 
email at todd@xsmdse.com

7000 Granger Road • Cleveland, OH 44131

X-S Merchandise purchases all types 
of consumer packaged products, regardless 
of whom they were originally made for.

X-S Merchandise
•    Makes offers within 48 hours
•    Picks up the freight immediately
•    Has a 3A1 D&B rating

Do you have
•    End runs
•    Empties to fill / Extra labels to run
•    Seconds / Blems
•    Closeouts / Excess inventories
•    Obsolete / Discontinued packages

In business since 1989

We can turn your ‘dead inventory’ into cash!

COMPLETE BOTTLING SYSTEMS . . . since 1941

• Unscramblers
• Orienters
• Bottle Cleaners
• Liquid Rotary and

Straight Line Fillers
• Cap, Parts Feeders
• Automatic Cappers
• Conveyors
•Torque Monitoring

• Induction Foil Sealers
• Inspection Systems
• Complete Packaging Systems 

Fast ChangeoversFast Changeovers
Little or no change parts required

200 Mill Road, Riverhead, NY 11901 USA • Tel (631) 727-0300 • Fax (631) 369-5939

Get the Reliability, Flexibility, 
Accuracy and Versatility you 
need in Packaging Machinery www.kapsall.comwww.kapsall.com
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 Don ’ t  Forg e t  T o  
Advertise!Advertise!

Call Barbara Levin at 
630/288-8474

pdx060201_cls.indd 60pdx060201_cls.indd   60 1/23/2006 2:56:18 PM1/23/2006   2:56:18 PM



& FILLING MACHINE  REPLACEMENT PARTS
for Filling Machines Including:

Toll Free: (800) 334-1529
Web-site: www.auger-fab.com        E-mail: info@auger-fab.com

AUGERS FUNNELS

All-Fill AMS Mateer
Bartelt ® Per-Fill Spee-Dee

Most Standard Sizes are In-Stock for Quick Delivery

ADVERTISING MEANS BUSINESS Place your classified ad TODAY!

It Pays To Advertise!

SOMETHING TO SELL?
Please contact: Barbara Levin

630-288-8474

NEW & USED PACKAGING MACHINERY
PARTS  •  SERVICE  •  CUSTOM FABRICATION

"We buy and sell all types of packaging equipment."
PH/FAX:  636-225-1555    

E-mail:  mps@midwestpackagingsys.com    
Web site:  www.midwestpackagingsys.com

PACKAGING EQUIPMENT

MIDWEST
     PACKAGING
         SYSTEMS

816-862-8703 ■ Fax: 816-862-8702
www.gcplastics.com

Email: gcpron@aol.com

FOR SALE
Blow Mold & Packaging Equip. Bekum’s Fischer, 

Uniloy, Etc. Unscramblers, Carton Tapers,
Chillers, Thermolators, Granulators. Dairy & “F” 

Style Gallon Molds, Mold Sampling & Short Runs.
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Machinery/Materials

◆  AIB Superior, Kosher
  ◆  Hot, Cold, Liquid, Dry Packaging
   ◆  Low-to-High Volume
     ◆  Turnkey Solutions

Material Procurement
       Source & Purchase Materials
       Manage Releases & Deliveries
       Many Industry Partners
Marketing
       Packaging Design
       New Product/Display Concepts

Services Provided In Your Facility Or Ours
1 -800 -9PACK99 (1-800-972-2599)

www.aldelano.com

 Ask us about 

corrugated &

packaging
supplies!

 Contract Packaging
       Anywhere in the US
       Test Market or ongoing

Warehouse Logistics
       Fulfillment
       Foreign Trade Zones

BRINGING YOUR PRODUCTS TO MARKET FROM CONCEPT TO CONSUMER 
SPECIALIZING IN SUPPLY CHAIN SOLUTIONS

▼
▼

▼
▼

▼
▼

▼

▼
▼

Manufacturing Support
       On-Site Project Staffing
       Material Handling
       Laboratory testing ▼

▼
▼

COMPACT INDUSTRIES IS CERTIFIED AS A WOMEN'S 
BUSINESS ENTERPRISE THROUGH THE WOMEN'S 

BUSINESS ENTERPRISE NATIONAL COUNCIL.

 PERSONAL CARE CONTRACT MANUFACTURER    
• Quick-turn, 24 x 7 operations  
• In-house laboratory 
• Bottle & tube filling from amenity to gallon 
• Flexibility of filling thin to extremely dense formulas 

1284 Puerta Del Sol
San Clemente, CA 92673
Phone: 949.226.7289
www.pakondemand.com
E-mail: sales@pakondemand.com               

Contract Packaging
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OPPORTUNITY - SALES &               
PURCHASING POSITIONS 

SOUTHERN CALIFORNIA AREA 

PACKAGING PROFESSIONALS !!

INTEGRITY PACKAGING SOLUTIONS
714-237-9982

Packaging Engineer
Promega Corporation, an internation-
ally recognized biotechnology company 
headquartered in Madison, WI is seek-
ing a Packaging Engineer to work with 
cross-department teams in order to deliver 
superior packaging solutions. This exciting 
position will take the lead in technical analy-
sis, troubleshooting, quality control, auto-
mation, and process improvement in our 
wide variety of packaging and dispensing 
processes.  

Requirements include a BS in packag-
ing or manufacturing engineering with a 
minor in packaging, 2+ years packaging and 
manufacturing experience in the biotech, 
pharmaceutical, food, or chemical industry.  
Ideal candidates will have superior prob-
lem solving and interpersonal communica-
tion skills, computer skills, including CAD 
and MS Offi ce applications. Experience 
with FDA cGMP, ISO 9000, and automated 
liquid-fi lling equipment is preferred.

To apply for this position, view a complete 
job description and obtain more informa-
tion about Promega, please logon to our 
website at www.promega.com/hr.

Promega is an Affi rmative 
Action/Equal Opportunity Employer

“IDEO helps companies innovate. We design prod-
ucts, services, environments, and digital experiences 
for organizations seeking new ways to provide value 
for their customers. Our Palo Alto, CA offi ce is looking 
for a packaging expert. This person will assist us 
in dialoguing with packaging vendors and designers in 
an effort to discover and push the edge of the techni-
cal envelope.  Familiarity with manufacturing automa-
tion is required. Ability to provide feedback on regula-
tory (specifi cally FDA) and implementation costs and 
timelines is also highly valued. As part of the IDEO 
Manufacturing team, you will be exposed to a wide 
range of other manufacturing-related areas, including 
materials, processes, and supply chain management. 
Experience in any of these areas is also highly desir-
able. Candidate should have a degree in packaging 
engineering, manufacturing engineering, mechani-
cal engineering or minimum of fi ve years of industry 
experience. Interested? More information and 
application at www.ideo.com/careers.”

Packaging Expert

Gage Industries, a leading manufacturer 
of CPET custom and stock plastic trays is 
looking for agencies to expand our sales 
opportunities.  Experience in the food pack-
aging equipment, fi lm and / or tray sales 
industries required.
Please send information or questions 
to jmanz@gageindustries.com or call 
1-800-443-4243 and ask for ext. 133.

MANUFACTURERS REPS WANTED:

Packaging Engineer
The individual in this role will primarily be 
responsible for activities concerned with the 
design and development of packaging containers, 
and the procurement of technology to effectively 
and effi ciently do the job. 

□ BS in Industrial, Mechanical or Packaging 
      Engineering or related degree.
□  Must be self motivated and able to work 
      with little or no direction.
□  3-5 years experience within the food 
      processing industry.

 Submit cover letter and resume in MS Word   
 to aarriola@bolthouse.com

Bolthouse Farms is a 4th generation 
family farm, located in California’s 
fertile San Joaquin Valley. After 
more than 85 years of dedication to 
farming and distributing premium 
fresh produce, we are uniquely 
suited to provide you with the 
highest quality and freshest tasting 
all natural products anywhere.

Modular Framing 
Components

NEW!
HT Series™80/2080/20

www.8020.netwww.8020.net

OOPS...

Cincinnati Convertors, Inc.
Post-Print Dept. • 1730 Cleneay Ave. 

Cincinnati, OH 45212 • (513) 731-6600
www.cincinnaticonvertors.com

Roll Printers, Have You Ever Left Out a 
Net Wt. or Some Other Printed Image 
and Rendered Your Otherwise Perfect 
Print Job Worthless? We Will Add This 
For You in Register and Restore the 
Job to its Original Value. Cover-up and 
Reprint Also Possible.

Career Opportunities

Services

Business for Sale
Distributor of packaging equipment and 
materials located in the midwest with nation-
al distribution.  In business over 30 years.  
Owner anxious to retire, asking $1,500,000.  
For details request  information at this 
address:  cbcconsultant@earthlink.net

Reply to: Barbara Levin • Packaging Digest 
Blind Box # PD060201• 2000 Clearwater Dr. 

Oak Brook, IL 60523
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Printing

Career Opportunities ads appear 
 FREE on our website for one month:

Hotlink to your website for $50
Online ad only: $150 for one month 

(includes hotlink)
Contact: Barbara Levin

Phone: 630-288-8474 • Fax: 630-288-8476

www.packagingdigest.com

new productsequipment

Temperature logger The SL53 is a self-contained, single-channel 
temperature-data logger that can record up to 8,000 data points. Operable within 
a temperature range of -40 to 257 deg F, depending on the model, the unit has a 
small design, enabling it to be inserted into small items and packages. Particularly 
suitable for high-temperature applications and temperature-related fault finding, 
the SL53 has a start-when-alarm function that inhibits data logging until the data 
logger has been in an alarm condition. A starter kit is available that contains up to 
five data-logging buttons, a communication interface, a single, plastic holder and a 
copy of the TempIT-PRO software.
Signatrol, Ltd., 44 1684 299 399.
www.signatrol.com

Thermal-transfer printer The 55sst Thermal Express versatile, high-
speed, thermal-transfer printer generates fixed and/or variable data on a range 
of flexible packaging materials. Capable of operating in either intermittent or 
continuous modes, it offers quick mode conversions. A patented ribbon-handling 
system allows it to maximize 
print quality while achieving 
high throughput. Operating at 
speeds of up to 1,000 mm/sec 
in continuous-motion mode and 
600 mm/sec in intermittent-
motion mode, it produces real-
time data such as UPC, lot and 
production codes, expiration and 
sell-by dates in-line, as products 
are packaged. Text and graphics, 
including an array of 2D and RSS bar codes, can be printed with a resolution of 
300 dpi. Three different user interface options ease operation. In addition to a 
standard PR4 color touchscreen, the unit can be equipped with a PR3 color, hand-
held interface. Both options enable operators to recall images from memory and 
handle simple editing functions at print time. Or, the printer can be connected to a 
PC or a network, enabling remote operation, monitoring and diagnostics of the print 
operation. The interface offers eight different languages and can accommodate 
multilevel password protection for security. 
Norwood Marking Systems, 800/626-3464.
www.itw-norwood.com

RFID transponders The Tag-it™ HF-I line of RFID transponders is 
expanding with new memory, data protection and form-factor options. Now offered 
in both 256- and 2,048-bit-memory versions, the line provides new tracking and 
authentication capabilities. The new platform includes password-protected write 
functionality, said to be a first in the market, giving RFID application designers 
the flexibility to choose the optimum memory and level of security for each case. 
Designers can select levels ranging from factory-locked, unique IDs to user-
programmed password locks with decommissioning or kill functionalities. The 
transponders are available in chip and inlay varieties, in a selection of antenna 
configurations for integration with paper, PVC and other substrates. 
Texas Instruments, 800/962-7343.
www.ti.com

Revolving ball knob The revolving ball 
knob has a long-shoulder design and comes 
with inch or metric mount threads. Designed for 
applications where a comfortable, friction-free palm 
grip is required, the product can be mounted on 
handwheels, crank handles and various other turning 
or steering mechanisms. The knobs are produced from 
black phenolic plastic, with a steel-threaded spindle and a 
black oxide finish. Ball knobs with internal threaded shafts are also available.
J.W. Winco, Inc., 800/877-8351.
www.jwwinco.com
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Page numberMOVERS & SHAKERS
Bradman Lake Group appoints Simon
Wheatley to the position of chief
executive. Wheatley joined Bradman Lake
Ltd., the British arm of the international
Bradman Lake Group, in March 2003 as
sales and marketing director
Smurfit-Stone Container Corp. names
Nina E. Butler to succeed Curtis A. Barton
as vp, environmental affairs, effective
upon Barton’s retirement April 30, 2006.
Butler joined the company in 1996 as
environmental counsel and currently
serves as senior environmental counsel,
with responsibility for a wide range of
transactional and compliance matters.
The Ampac Flexibles—Converted
Products division of Ampac Packaging,
LLC, announces the addition of three new
account managers. Kenneth L. Pouliot
reports to Robert L. Biddle, president,
Ampac Flexibles, Converted Products
(Chicago), and will be responsible for
sales in the Northeast. Matt Conlin and
Steven R. Herlehy report to Craig
Rutman, director of sales and marketing,
Ampac-Converted Products
(Minneapolis). Conlin and Herlehy are
responsible for sales in the Midwest and
East, respectively.
Hoppmann Corp., a member of
Shibuya Group Companies, names
Gary Marsh vp of sales. Marsh has been
active in the material handling business
since 1979, working first with parts
feeders and assembly machines. Marsh is
one of the new officers of Hoppmann,
along with president Mark Flanagan;
executive vp and secretary Kazuhiro
Miyamae; executive vp Horstmar
Schober; vp, manufacturing Mike East;
and vp, finance Marianne Slusher.

The Dow Chemical Company
announces that Jeff Wooster has been
named senior value chain mgr, food and
specialty packaging for plastics. Wooster
will be primarily responsible for
developing strategic business
relationships and expanding business
opportunities for Dow’s innovative
portfolio in the packaging industry. Prior to
his new position, Wooster served as the
applications technology leader for food
and specialty packaging.
Piab Vacuum Products appoints Brian
Punt to the position of packaging
segment specialist. Punt will be
responsible for overseeing all packaging-
related account activity with a focus on
helping customers  optimize their vacuum
systems and ensure the most productive
and energy-efficient solutions. For the
past 10 years, Punt has served as the
West Coast regional sales mgr. for PIAB.

BUYING & SELLING
SATO announces a definitive agreement
to purchase Checkpoint System’s Bar
Code Systems (BCS) businesses, with
operations in North America, Asia Pacific
and Europe, including its hand-held
labeling solution in the U.S. The price will
include approximately $8.6 million in
excess of net book value, and total
consideration for the business is expected
to be approximately $40 million, payable
in cash.
Sonoco sells its folding cartons business
to Caraustar Industries, Inc. The business
produces a variety of paperboard cartons
and packaging from its single
manufacturing facility in Charlotte, NC. It
has approximately 130 employees.

newsmakers

* Packaging Automation & Controls demographic
supplement follows p. 8.
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Focus on a specific category of interest;
visit Packaging Digest's Info Channels.
PD’s Info Channels are “mini-sites” covering the packaging industry's key
product categories, such as Flexible Packaging; Coding; Labeling; Carton,
Casing; Controls, Motors; Package Handling and Rigid Containers. The
channels' content include new products, White Papers (NEW in 2006),
application stories and industry events.
Visit www.packagingdigest.com/info/flexible
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White Papers arrive at
www.packagingdigest.com!
Visit Packaging Digest’s Resource Center at 
www.packagingdigest.com/whitepapers and bookmark
the address as a favorite! The
Resource Center offers white papers
covering many areas of packaging,
including bar coding, sensors, radio-
frequency identification (RFID), smart
labeling and best practices for corru-
gated containers, to name a few.
Also visit Packaging Digest’s
Information Channels, where newly
uploaded White Papers are featured
at the top of each Information
Channel page. White Papers are
FREE to upload and can be done by visiting 
www.packagingdigest.com/upload.

Funds raised for Packaging Hall of Fame memorial
More than $11,000 in fundraising support was collected as a

result of the Packaging Hall of Fame™ awards ceremonies, held
September 26, 2005 at the Las Vegas Hilton Hotel. Proceeds from the
event will be used for the design and construction of a permanent
Packaging Hall of Fame memorial to be located at Michigan State
University’s School of Packaging.

Forecast shows the U.S. having the largest 
energy drinks market by 2009 
The concept of caffeine-based energy drinks originated in Japan and
Thailand. Although Asia Pacific remained the leading region with a 58.1
percent share of global volume in 2004, its market share is expected to
decline. The North American region holds the next largest share—14.7
percent—and has seen impressive volume gains. The U. S. is expected
to become the largest country market by 2009.

Canadian Food Industry delivers nutrition labels 
to information hungry consumers
The new labels, introduced by the federal government in 2003, show
the amount of calories and 13 core nutrients on most food packages.
Companies had until December 12 to include the labels on their prod-
ucts. There are some minor exemptions from the labeling regulations
including single ingredient products such as fresh fruit and vegetables
and raw meat and poultry that are not ground.

Visit packagingdigest.com/bytes for these top headlines
in the packaging marketplace

newsbytes

Find Today’s Packaging News at
www.packagingdigest.com 
Need daily packaging news? Visit www.packagingdigest.com and
proceed to Today’s Packaging News at the top of the home page. The daily
news section, provided by Lexis-Nexis, scours newswires for packaging
innovations, new packaging designs, personnel changes and breaking
announcements. For up-to-date news that packaging professionals need,
visit Today’s Packaging News. Also click on “Recent News Items” to find
archived news stories. Visit www.packagingdigest.com 

The Online 
Packaging Bookstore
Find and buy vital packaging
studies and reports at
Packaging Digest's Online
Packaging Bookstore, found at
www.packagingdigest.com/
bookstore. Find research on
RFID, packaging design, 
nanotechnology, and smart
packaging, among others.

Buyers Guide
Find up-to-date company information inside
Packaging Digest's Online Buyers Guide. The Online
Guide features more than 2,000 company listings,
4,000 packaging categories and a complete Contract
Packaging directory of North America.
Visit: www.packagingdigest.com/buyersguide 

Looking for comprehensive coverage of packaging 
application stories and developing trends? Subscribe to
Packaging Digest's monthly and daily eLetters
Find news and application stories right at your finger tips by subscribing
to Packaging Digest’s monthly and daily eletters. The monthly, category
specific eletters deliver insights on packaging trends, extensive packaging
application stories, market reports and studies, and legal columns on new
packaging regulations, here and abroad.
To subscribe, visit www.packagingdigest.com/eletter.
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Plus Other
Machines

Model CVC - 1220
Single, Double, or Quad

100% Accuracy
Manufactured by

CVC & Cremer

Packaging Lines and Service designed to meet your Exact Needs

CVC TECHNOLOGIES, INC.

Headquarters
Fontana, CA 92337
Phone: (909) 355-0311 • Fax: (909) 355-0411
TOLL FREE (877) 282-7333

East Coast Office
Sayreville, NJ 08872
Phone: (732) 316-5200 • Fax: (732) 316-9191
TOLL FREE (877) 647-0100

E-mail: sales@cvcusa.com 

See Us at These Trade Shows: PackExpo 2005 (Las Vegas),  West Pack 2006 (Anaheim), InterPhex 2006 (New York)
Natural Products (Anaheim),  Achema 2006 (Frankfurt, Germany),  PackExpo 2006 (Chicago) 

C         US
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Unscrambler Dessicant
Inserter

Tablet
Counter

Cotton
Inserter

Capper Labeler

Tablet & Capsule 
Counter & Filler

The Hawk™ LabelerThe Hawk™ Labeler

Thousands of machines in operation around the world

Model CVC - 302
with SelfSet™ Fast Setup

Awarded 5 U.S. Patents

Detects:
•Incorrect bottle size

•Missing or incorrect bar code
•Incorrect or illegible code stamp

•Incorrect label size
•Missing label

Tablet & Capsule 
Counter & Filler

www.cvcusa.com
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Redesigned, compact vacuum feed system improves productivity
Transfer hot melt adhesive automatically with the
3D Auto Fill System bulk feeder. It keeps 
your production lines running smoothly by 
dispensing a consistent amount of glue every time.
The unit reduces viscosity variability, too. The 3D
unit runs continuously, saving time and labor
while simultaneously sealing out contaminants,
eliminating a major source of char. The vacuum
feeder also improves safety by limiting operator
exposure to high temperature. The redesigned unit

installs easily onto existing hot melt units, without
modifications, and now takes up less space. A new
control box helps simplify operations.A low-level
sensor and alarm notify plant personnel when it is
time to replace a nearly empty container. You may
be eligible for a FREE system with the purchase
of COOL-LOK ® To find out more, contact 
National Adhesives at 1-866-COOL-LOK for a
demonstration and free trial.

Your toughest case and 
carton sealing jobs call for
new COOL-LOK® 34-889A.
Here’s a low-temperature hot melt that can
meet your highest expectations for heat and
stress resistance. Real-world data shows cases
and cartons sealed with COOL-LOK 34-889A
routinely resist pop-open at temperatures 
as high as 150ºF. Its broad set time and open
time make it a good match for high-speed 
production lines. And because it’s 100º
degrees cooler than typical hot melts, it 
can save you money on downtime while 
saving your operators from production-line
burn injuries.

New COOL-LOK® 34-867A
adhesive goes to extremes.
This new hot melt gives you some of the
best heat resistance and cold adhesion 
available today. Real-world data proves 
that it performs from 20ºF to 165ºF. 
It’s ideal for case and carton sealing 
and tray-making operations that need 
a combination of fast set speed and 
moderate open time. Plus, it delivers all 
the reduced-temperature benefits you expect
from the COOL-LOK family: increased safety,
decreased downtime and less maintenance.

Write: National Starch and Chemical Company, One Matrix Drive, Monroe Township, NJ 08831
Call: 1-866-COOL-LOK Fax: 1-513-683-5310 E-Mail: coollok@adh.com Internet: www.cool-lok.com

COOL-LOK will increase your production speed without 
skipping a beat. And skipping a beat could cost you upwards 

of $160 a minute in downtime. Since COOL-LOK runs at 
significantly lower temperatures than typical hot melts, char and

gel buildup in nozzles and lines simply don’t have a chance to 
form. You’ll enjoy reduced downtime, less material waste and 
lower maintenance costs. A cooler running temperature also 
enhances operator safety by reducing production-line burn 

injuries. So switch to COOL-LOK low temperature hot melts 
today and get your production line moving faster.

switch to COOL-LOK®

low temperature hot melts.
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